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“He wants PUNCH” (said Punch) 


ant, 


Wi “He needs PUNCH” (said Punch) \ 


12 quarter pages in Punch” 


(said Punch) 


JOHN L. VERRINDER, ADVERTISEMENT MANAGER, ‘PUNCH’, 10, BOUVERIE STREET, LONDON, E.C.4. CENeral 9161. 
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To The Editor.. 


Problems solved 
by skilful PR 


Sm,—L. W. Riggs (May 27) is, 
I am afraid, wrong in his 
approach to public relations. 

he practice of public relations is 
not something just picked up but 
is rather the scientific study of 
many factors, the most important 
of all being of the behaviour and 
reactions of people; and then 
taking the appropriate action. 


Leader develops a 


conference theme 


The Evening Herald, Dublin, 
followed up the Irish Adver- 
tising Conference in Galway 
with a leading article on public 
relations, commenting: 

“While private concerns appre- 
ciate and use advertising as a 
means of keeping the public in- 
formed fully of their activities 
and products the State seems 
reluctant to take citizens into its 
confidence. . . 

The article referred to the 
suggestions made by the Minister 
for Posts and Telegraphs (Mr. 
Erskine Childers) at the Con- 
ference for a wider use of P.R. 
in government work and con- 
cluded: -— 

“There are many ways in 
which the public could ol kept 
in touch with the Government’s 
efforts to encourage new indus- 
tries, and they might be induced 
to extend greater support to 
them.” 

Interest in the ending of the 
Conference was also shown by 
Radio Eireann and the daily 
“Topical Talk” on the day after 
the Conference closed was de- 
voted to a survey of what had 
taken place. It was given by 
Maxwell Sweeney. 


Advertising in the 
Far East 


A Far Eastern § advertising 
service for Malaya and Sin 
goes. Hong Kong, and British 
orneo is described in an eight- 
pase illustrated brochure issued 
y Colin Turner (London) Ltd. 
The service includes the —_ 
cinemas, posters, local re 
tation, and market evel alee. 
Colin Turner are sole British 
and European representatives for 
many English-language and ver- 
nacular publications, In Lon- 
don, Carstairs Turner, who has 
recently completed two and a 
half months’ tour of these terri- 
taenes, is available for consulta- 
tion, 


Advertising, concerned largely 
with a potential buyer’s reactions, 
is only one of the many media 
used in P.R. 

If Mr. Riggs were to go into 
industry (or public service) for a 
long time he would then appre- 
ciate the difficult problems in- 
volved in running either, which 
ultimately can oe be solved by 
the skilful application of public 
relations. 

I would quote as an example 
electricity supply, of which | 
have had considerable experi- 
ence. The P.R. problems are 


THIS WEEK 
Photograph “= Month—page 


NEXT WEEK 
Home Counties Market Survey 


enormous and range from wa 
station site selection in es” 
affected areas and in rural beauty 
ts, to the repair of a crofter’s 
use in the Scottish Highlands, 
where economics is not the only 
factor. There is no ballyhoo or 
sex cult about that. An idle 
boast “I can do it all, I've been 
doing it for years but we don’t 
call it P.R.” will not solve the 
million and one P.R. problems in 
industry and public service. 

If Mr. Riggs, as | ompont, bs 
referring to editorial publicity, | 
trust he employs competent 
journalists and does not entirely 
rely on his own commonsense to 
present news. 

G. A. T. Burpett. 
137 Torbay Road, 
Rayners Lane, 
Harrow. 


The proof and the 


payment 

Sin,—In reply to Mr. Riggs 
may I explain that when we, as 
newspaper representatives, receive 
an advertisement from an adver- 
tising agency, it is in the usual 
advertisement form, and _ is 
accompanied by a space order. 
The advertiser expects to pay for 
the space used. 

But when we receive an ad- 


vertisement from a public rela- 
tions company, the advertisement 
is duplicated typescript and is 
marked “for the attention of the 
Editor,” which means that the 
advertiser wants free space. 
Presumably public relations com- 
panies offer other services too? 

W. H. Baptist Smitu. 
A. Vernon Keith & Co. 


A definition of 


public relations 


Sirn,—-L. W. Ri asks for a 
definition of public relations. 
This has been defined by the 
Institute of Public Relations as 
“the deliberate, planned and 
sustained effort to establish and 
maintain mutual understanding 
between an organisation and its 
public.” 

The Institute’s classification of 
membership includes Associate- 
ship for people associated with 
or interested in public relations. 
The Institute would welcome Mr. 
Riggs as an Associate member, 
enabling him to gain a closer 
knowledge of public relations. 

Eric WILLIAMS. 
Hon. Press Officer, 
Institute of Public Relations. 


Sparing the public 
blushes ? 


Sirx,—I approached three film- 
making companies for a cartoon 
film dealing with three products, 
one of which was a toilet roll. 
The toilet roll was only to be 
shown on display and at the 
very end of the film. 

Two of the companies refused 
to make the film because, they 
said, cinemas would not show it 
—on the grounds that a toilet 
roll would embarrass the public. 

Nevertheless, this toilet roll 
was featured in a national press 
campaign which achieved a 75 
per cent increase in sales. 

EXECUTIVE. 

(Name and address supplied.) 


Bouquet from 
Ireland 


Sir,—As an Irish publisher I 
feel I must write to acknowledge 
your excellent coverage and 
accurate reportage of the Galway 
Conference. Your paper deserves 
to be congratulated on this 
week's issue — apart from the 
well-planned Irish A yg re 

D. SPILLANE. 
Irish Hardware a ‘Allied Trader. 
Dublin. 


British Railways 
PR man in Dublin 


For the first time British 
Railways (London, Midland and 
Western Regions) have appointed 
a P.R.O. for Ireland, based in 
Dublin. 

He is Jack Balmer, a Dublin 
man formerly on the staff of the 
London Midland Works Section 
in Dublin. 

He was introduced to the press 
last week at a reception given by 
the General Irish Agent of 
British Railways, G. B. Gray, 
and formally welcomed by Major 
Eamonn Rooney, public relations 
manager, Aer Lingus, and Mr. 
Robert McElheron, assistant 
P.R.O., Coras lompair Eireann. 


Cup presented at 


footballers’ dance 


At the annual dance of the 
London Advertising Football 
League, held at the Royal Hotel, 
Woburn Place, on Friday, many 
of the men received large tubs 
of Brylcreem given by the 
County Perfumery Company as 
spot prizes. 

Major-General Bond, of Lon- 
don Press Exchange, presented 
the challenge cup to George 
Newnes who were this year's 
winners, and R. L. Sykes rT 
sented the League cup to L.P.E. 

Proceeds of the dance were in 
aid of N.A.B.S. 


91,000 at North 
London Exhibition 


In 10 days the North London 
Exhibition, which closed on 
Saturday, attracted 91,392 people 
to Alexandra Palace. 

Over 90 firms exhibited, 
national advertisers as well as 
local traders. 

It was organised by Ewart 
Watson Exhibitions Ltd. and the 
ress and public relations was 
Randled by Marie Jennings of 


Walkers 


(showcards) limited 


- MANCHESTER 


Willing’s Press Service Ltd. 
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The proof of the paper... 


Try your strength against a piece of Aylesford Kraft 
paper. You will soon find how strong it is. 

Why is it that this tough yet tractable paper—unrivalled 
for bags, wrappings and multi-wall sacks—has won so 
fine a reputation? Because Aylesford Kraft is pure kraft. 
The pulp from which Aylesford Kraft is made is the best 
that the forests of the earth can offer. Its quality and 


moisture-content are carefully controlled so that it can 
be restored to the ideal condition before it is beaten and 
passed to the giant machines up to twenty feet wide, 
which today make possible the largest output in Europe. 
Nothing but this pure material and British craftsman- 
ship goes into the making of Aylesford Kraft. It is a 
pedigree paper unsurpassed in quality, 


There is no better Kraft than AYLESFORD KRAFT — made in Kent by British crafismen 
ALBERT E. REED & CO. LTD 


MEDWAY PAPER SACKS LTD - 


Reed 


bad e Prd 


Aylesford Mills, Tovil Mills and Bridge Mills, Maidstone 


THE LONDON PAPER MILLS CO. LTD - EMPIRE PAPER MILLS LTD - THE MEDWAY CORRUGATED PAPER CO. LTD 

BROOKGATE INDUSTRIES LTD 

REED FLONG LTD + HYGIENE PRODUCTS (GREAT BRITAIN) LTD - POWELL LANE MANUFACTURING CO. LTD 
&. BR. FREEMAN & WESCOTT LTD - REED PAPER SALES LTD 


Head Office: 103 Piccadilly London W.1 


+ THE NATIONAL CORRUGATED PAPER CO. LTD 
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I bet some of our neighbours will be surprised. With the biggest daily 


net sale on earth, the 
DAILY MIRROR 
offers the most powerful 
mass market coverage 
in the history of daily 
Us with our own car! Remember how we had to scrape to raise the newspapers at the 
money to buy you a bike? lowest square inch per 
That was in the old days. Things are different for people like us now. thousand rate of all 


Have been since 1945. Mind you, things aren't perfect even now, Mary, national dailies. 


but I bet we have more money to spend than most office workers. And that 
wasn’t always the case. 


Oh, I don’t know. It won't be the only new car on the estate by any means. 
It might have caused a stir once, but not these days. 

It still seems an awful lot of money though, Bert. 

We can manage it. The boys and I have saved enough to pay the deposit 


and I know for a fact that this overtime we are doing is going to last for a 
year or more at least. 
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You’re right there, Bert. Well, let’s go in. Larry and Bob seem to have 
made up our minds for us. 


DAILY MIRROR 


When planning 
your schedule you 
MUST include THE 
DAILY MIRROR 
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‘our colours, 
ue and buf}, 
was designed for the G.P.O. by H. 
Unger. A 36 in. by 29 in. version 
will be displayed above Post Office 
counters, while miniature reproduc- 
tions will appear in telephone 
kiosks. They appeared on Tuesday 
when the new TV licence fees came 
into operation. 


The above poster in 
deep red, black, light 


| Fashion models 
at Epsom 


Fashion models will be seen 
on a British racecourse for the 
first time at Epsom to-morrow 
(Friday). The idea, originated 
by Bonney & David Ltd., who 
have been responsible for the 
public relations of the Epsom 
Grand Stand Association for the 
past eight years, is an endeavour 
to recapture the atmosphere of 
Ladies’ Day for which The Oaks 
was famous before the war. With 
the co-operation of the Incor- 

rated Society of London 

ashion Designers, each member 
of the “top 12” will send a 
model wearing an outfit especi- 
ally chosen for the occasion. 


MR. CUBE WINS 


The House of Lords has dis- 
missed by a majority the Crown's 
appeal from a finding of the 
General Commissioners for the 
City of London that £15,339 
spent by Tate and Lyle on its 
Mr. Cube campaign against the 
proposed nationalisation of the 
sugar-refining industry, was an 
admissible deduction from the 
company's profits in calculating 
liability for income tax. 


AMENDMENT TO TELEVISION BILL 


TV ADVISORY COMMITTEE SCHEME: 
PRAISE FOR AD CODE IN COMMONS 


An amendment to the Television Bill which was accepted 
by the Government on Monday night will disqualify advertis- 
ing agents from being direc- 
tors, officers, or servants of 
programme companies. 

Under the Bill as originally 


drafted, while advertising agents, 
or members of their staffs, were 


ABBEY’S THANKS 


Following the achievement of £1 
million for Abbey repairs, the Dean, 
Dr. Alan Don, presents an inscribed 
silver cigarette box to A. D. Ensom, 
of Spotiiswoode, Dixon & Hunting, 


not to have a controlling interest who handled the advertising. L. to 
in the programme companies, a ponene ells (British 
there was nothing to prevent ransport -ommission, committee 

, : member), Rev. C. T Dams 
them from being directors OF (Precentor), Mr. Ensom, G 


employees of the companies. 

This amendment has closed a 
gap in the Bill which was first 
pointed out in an article in 
ADVERTISER'S WEEKLY when the 
Bill was published. 

Labour amendments. which 
would have had the effect of 
excluding advertising agents or 
their staffs from any financial 
interest in the programme com- 
panies, however small, were 
rejected by the Home Secretary 
as being unreasonable. 

Advertisers and agents have 
volunteered to set up a committee 
to advise the Independent Tele- 
vision Authority on patent medi- 
cine advertising. In addition the 
British Medical Association has 
volunteered to nominate repre- 


@ Continued on next page 


Hervey (chairman, Spottiswoode) 
Dr. Don, Hereward Phillips (Appeal 
P.R.O.), W. J. Barter and R. O. 
Morris (directors, Spottiswoode), 


Agents barred from programme companies 


THREAT TO 
SHOP SIGNS 


Hope that the regulations 
governing outdoor advertising 
will be amended to bring adver- 
tisements on business premises 
under more effective control is 
expressed in the annual report 
of the Council for the Preserva- 
tion of Rural England. 

The Council protests against a 
profusion of “ugly little coloured 
signs” in towns and villages all 
over the country. 

It lays particular blame on the 


@ Continued in Stop Press 


es 


ee ell 


PARNALL ¢ use 


His = Uae ain 


ey Pal 


Aa eee eciall on ae TL Siok eC al a or ee Pe Ly |. Se 2) So Gee: a  ' Seas i ee, <i 
al . inte —— — 
aaa 487 
SS . 
ainda ae 
| 
L. 
es 
: | Pe ™ ~ q 
[Pi a : | 
oe Agt 
* om a a ; 
AS sy . ; “ " 
yet your new ¢ . 
a a es mye 
. ia i e oe 
4 ey 
: . | 4 a 
_ - 2 me. 
' - 4 ae! 
. -. ¢ ( "es + a 
— 4 iq 7k we 
e. ca ™ 
’ i, a ‘ 7 og F 
Ae!) ee ee ae; ; 
. \ = \ : ey - ‘ke aah a ae ms i - 
a, ry, Bihey »: Pps 7h: 
; 
bet 
pl ‘ 
— ( ! i, 7 ; (A LS me 3 
7 
og 
ea 
ce 
” ' | a 
a ati os & —. io es) ae Ae all } er ; 
9 ees © 2g3§ i, * Fe by 0 ae ‘ae 


pit he lies, Paras Sibi RAI: 


= 


ae 


ead 
ana 


aac rae 


ADVERTISER'S WEEKLY 


© Continued from previous page 


TV: AGENTS 
BARRED 


sentatives to sit on the com- 
mittee. 


This was announced by Mr. 
L. D. Gammans, Assistant 
Postmaster-General, during the 
debate. 

He said: “I think that this 
country ought to congratulate 
itself on the way in which pre- 
cautions have been taken—not 
by law, because the number of 
things which are forbidden by 
the law are comparatively few— 
but I refer to the way in which 
not merely the advertising 
agencies themselves but the 
newspapers have agreed on this 
strict voluntary code which is 
something that is not found in 
many countries. Advertisers are 
as keen as we are about the 
genera! standards of advertising.” 

Earlier in the debate Mr. 
Gammans said that Britain could 
be the Hollywood of the TV 
world, “I think we are on the 
verge of tremendous develop- 
ment. TV stations will be set up 
all over the world in many places 
where the number | local 
artists is strictly limited. The 
majority of their programmes 
will have to be canned. We are 
seeing the beginnings of a tre- 
mendous market which has to 
be supplied by us or by the 
Americans.” 


Hope of regional 
programmes 


When delegates from the Popular 
Television Association met 
Post Office authorities recently 
to discuss various aspects of 
the Television Bill, the Asso- 
ciation outlined the view that 
one programme contractor 
should be licensed for each 
television station. 

This, the Association hope, 
would make possible regional 
programmes in which local ad- 
vertisers could buy space at 
cheaper rates. 

It was stated at a press confer- 
ence on Friday that technical 
experts had also told the 
Association that no great diffi- 
culties would arise from the 
setting up of more than one 
station on each waveband— 
thus giving each centre of 
population a choice of stations. 


To confound the 


uninformed critics 
Typical commercial television 
ag mee from America may 
screened in Britain “to con- 
found the uninformed critics.” 
The initiative in this plan has 
been taken by Melvin Ryder, of 
the Army Times Publishing Co. 
He has instracted Don Robin- 
son, editor of the American 
Daily, which circulates to 
American troops in Europe, to 
arrange private showings of 
American TV _ recordings to 
Members of Parliament, adver- 
tising agents, and journalists. 
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‘Mirror’ may print New ‘Guardian 
in the North 


The Daily Mirror and the Sunday Pictorial may be printed 
in the North of England and elsewhere, as well as in London, 
Cecil H. King, chairman and managing director, revealed at 
the annual meetings of his companies last Saturday. 


At the Sunday Pictorial meet- 
ing he said: “Our papers are only 
printed in London, while our 
competitors print in Manchester 
as well, and some of them in 
Scotland too. Some of them 
have substantial sales in the Re- 
public of Ireland where we do 
not circulate. We are unlikely to 
be satisfied with this position in- 
definitely, and may well decide 
to compete on equal terms with 
our contemporaries both in 
wo England and else- 


re. 
To Daily Mirror shareholders 
he delmed. that the new plant in 
Stamford Street, near Waterloo 
Station, when completed, would 
be the finest newspaper printing 
plant in the world. A site suit- 
able for a print plant in Man- 
chester had also been acquired, 


DECONTROL TALKS 


Lord Woolton, the Minister 
of Materials, is at present dis- 
cussing with representatives of 
the newspapers whether the 
statutory control over newsprint 
can be lifted in 1955. Mr. D. 
Heathcoat-Amory, Minister of 
State, Board of Trade, gave this 
written answer on Monday when 
he was again questioned on the 
possibilities of ending newsprint 
rationing. 


but no decision on this had yet 
been arrived at. 

Mr. xing had this to say about 
commercial television : 

“The whole story has been a 
shocking one of ignorance and 
cowardice, We might still inter- 
vene in this field, but recently 
the outlook has not been an 
encouraging one. 

“If, however, commercial TV 
does develop vigorously, then t 
is bound to have some repercus- 
sion on newspaper advertisement 
revenues—particularly the rev- 
enues of the weaker newspapers.” 

Other points from Mr. King’s 
addresses were : 

The Mirror group might decide 
to enter the competition field in 
a any See “But it will probably 
be tter to watch our com- 
petitors fritter away their money 
while we devote our attention 
to the quality of our papers,” 
he said. 


Another development _ that 
might lie ahead was colour. 
This was expensive, and the 
plant needed to print an appre- 
ciable amount of colour in the 
Sunday Pictorial would be for- 
midable. Some papers in this 
country had played with colour, 
but the results had so far been 
damaging to the appearance 
the paper, he said. 


Windsor appeal 


dismissed 


An appeal by More O’Ferrall 
against the decision of the Berk- 
shire County Council banning 
a display board in a car park 
in River Street, Windsor, has 
been dismissed by the Ministry 
of Housing and Local Govern- 
ment. 

At the appeal in March it was 
suggested that the hoarding would 
be detrimental to the amenities 
ley Windsor Castle neighbour- 


In his letter to the Windsor 
Town Clerk in which he dis- 
missed the appeal, the Minister 
of Housing and Local Govern- 
ment said that although the im- 
mediate area of the hoarding 
was of a commercial nature, 
the display board would be out 
of keeping with the “pleasant 
background afforded by the trees 
in the adjoining open space.” 


offices 


More than 200 people, in- 
cluding advertising agents and 
representatives of Manchester's 
business and commercial life, 
attended a preview, on Monday 
evening, of new advertisement 
offices which have been opened 
in the Manchester Guardian and 
Evening News building in Cross 
Street, Manchester. 

A programme of modernisa- 
tion and extension has been 
carried out to facilitate the 
speedy handling of classified ad- 
vertisements. e Evening News 
alone handles more than one 
million replies a year to box 
numbers. 

Space for the submission of 
classified advertisements, and the 
collection of replies to box 
numbers, has been more. than 
doubled. 

Replies to box numbers are 
now collected from an office 
which has replaced a bank 
branch formerly situated in the 
building. 

Furnished in contemporary 
style, the offices are situated on 
either side of the modernised 
main entrance. 

Laurence P. Scott (chairman) 
and W. McMillan (advertise- 
ment director) were among those 
who welcomed guests at the pre- 
view, which was followed by a 
cocktail party. 


A. W. NEWTON’S PROGRESS IN 21 YEARS 


A. W. Newton Ltd., specialists 
in outdoor advertising, celebrated 
their 2ist anniversary with a 
dinner and dance at the Hotel 
Rembrandt, Kensington. 

A. W. Newton, reviewing the 
progress made, recalled that on 
June 2, 1933, when the compan 
went into operation, the sta 
consisted of six people, includi 
himself; and at the first s 
dinner there were a total of 11 
present. The staff is now 80 
strong. 

Gold cuff links were presented 
to W. H. Still, the chief London 
inspector, and F. C. Sweetman, 
the senior Manchester represent- 
ative, both of whom joined at 
the inception of the company. 
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R. K. Jullens, who was also one 

of the original band, was 

resented with a silver fruit 
ket, suitably engraved. 

Mr. Still, on behalf of the 
staff, presented Mr. Newton 
and Mr. Jullens with a silver 
cigarette box each, inscribed to 
commemorate the occasion. 

The dinner was followed by a 
cabaret in which the staff parti- 
cipated with a “Fisher Girls” act, 
followed by dancing. 

Newton's first account was 
Cerebos Ltd. and they are still 
handling the whole of this adver- 
tiser's outdoor advertising. W. 
A. Innes, the chairman of 
Cerebos, was the principal guest. 


far 


Some of the staff at Newton's anniversary dinner. 
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ADVERTISER'S WEEKLY 


Ex-agency chief denies lavish spending 


BANKRUPTCY COURT IS TOLD ‘NO 
MONEY SALTED AWAY IN IRELAND’ 


When Charles Sidney Metcalf, aged 44, former Leeds 


advertising agent, appeared for his adj 
tion in bankruptcy at Harrogate 


ed public examina- 
Friday, he denied 


| 
| 


spending money wildly or lavishly. 

At a previous hearing Metcalf intrigue in which a member of | 
admitted a deficiency of £16,683. his staff started a whispering 
He said he hed controlled campaign. 


Charles S. Metcalf (Advertising) 
Lid., Brunswick House, Leeds, 
which had gone into voluntary 
liquidation, and he owed the 
company £16,333 on a _ loan 
account. 

Replying to the suggestion of 
Mr. E. J. Parris, for the Trustees 
in Bankruptcy, that he had spent 
money wildly and lavishly and 
gambled on the possibility of sell- 
ing his business, Mr. Metcalf 
said, “You cannot point to a 
single item where there has been 
gross extravagance on my part.” 

Mr. Parris said the total 
drawings of £12,633 in two and 
a half years for household and 
living expenses averaged £5,000 a 
year. “It has been frittered 
away, has it?” he asked, Mr. 
Metcalf replied: “Nothing has 
been frittered away.” 

Mr. Metcalf said his prospects 
now were very good. Through 
the publicity of the last examina- 
tion he had lost his job as an 
advertising representative in 
Yorkshire but was now covering 
an area in the East Midlands and 
living in a smal] hotel in Notting- 
ham. 


Loans from company 

Mr. Parris said that accounts 
showed that at one date in 
September 1950 Metcalf owed his 
company £10,969 and the follow- 
ing day £23,282. 

Asked to explain this Mr. 
Metcalf said he had consulted 
his accountant who had told him 
that if the accounts were pro- 
perly read it would explain the 

ition. The reason why his 
oans from the company mounted 
up was because of the intertwin- 
ing in the purchase of farms— 
they were originally purchased 
in the company’s name and later 
transferred to him. 

Mr. Parris said that at the 
last hearing Metcalf undertook to 
explain a discrepancy of £18,000. 

r. Metcalf said it was com- 
pletely impossible for him to ex- 
plain it verbally without reference 
to the accounts. 

Mr. Parris: Have you salted 
the money away in Ireland? Mr. 
Metcalf: It is not true. There is 
nothing salted away anywhere. 

Denying that he had been 
insolvent, he said that he had 
valued his shares in his company 
at £15,000 because this sum had 
been offered. 

He had also planned a merger 
with another Leeds firm which 
would have enabled him to have 
paid his creditors in full. That 
deal fell through because of an 


At this stage Mr. C. W. 
Nelson, solicitor for Mr. Metcalf, 
objected to this line of question- 
ing on the grounds that a civil 
action was pending for alleged 
conspiracy. 

The Registrar said, “This man 
bitterly complains that a former 
manager of his took away his 
business, and that is as far as we 
can go.” 

Replying to Mr. Nelson, Mr. 
Metcalf said he did not drink 
heavily nor gamble on the Stock 
Exchange or on racing. Repu- 
diating a suggestion that he had 
paid no income tax, he said the 
amount due over five years was 
£7,500 and since the income tax 
authorities were claiming only 
£2,327, the balance must have 

paid. 


W. R. 
of Whiteleys, 
book for actress Lana Morris to 
sign after she had opened the store's 
new self-service food department. 


Creed, advertising manager 
holds the visitors’ 


Largest self-service 


food market 
The largest self-service food 
market in Europe was opened at 
Whiteley’s, the Bayswater, Lon- 
don, rtmental store, last 
week 


It covers an area of 12,000 
square feet and contains over 
half a mile of continuous dis- 
plays, carrying some 150 tons of 
merchandise. There are over 200 
units including 55 gondola dis- 
plays. 

_ In the perishable section there 
is over 100 feet of Hussman 
British Refrigeration display 


space. There are 14 check-out 
counters. Parnall and Sons Ltd. 
installed the equipment. 

Actress Lana Morris performed 
the opening ceremony. Space is 
being taken in six local weekly 
papers to publicise the new 
department. 


Miss Mildred Titford receives from Claude Wallis a portfolio containing 
the names of those who attended the luncheon in her honour. 


33 years with 
Shell 


Miss Mildred Titford, who has 
retired from the position of space 
buyer with Shell-Mex & B.P. 
Ltd., was the guest of honour, 
at the Savoy last Thursday, at a 
luncheon attended by more than 
200, including many notabilities 
in all branches of advertising. 
She was eure with a gold 
wrist-watch, a leather-bound 
portfolio containing the names 
of all who attended the luncheon, 
and a handsome cheque. 

After a holiday Miss Titford 
is joining History To-day as ad- 
vertisement manager. 

G. Vernon Nye, publicity 
manager of Shell-Mex and B.P. 
Ltd., who presided, outlined her 
career during her 33 years with 
that organisation, and read a 
number of telegrams of con- 
gratulation, including one from 
Norman Moore, president of the 
Advertising Association. 

The presentation was made by 
Claude Wallis, chairman and 
managing director of Iliffe & 
Sons, Ltd. He said that the space 
seller's lot was not always a 
happy one, and he thought that 
that occasion was a tribute to the 
sympathy that they always fre- 
ceived from Miss Titford. 

Miss Titford gracefully ack- 
nowledged the presentation. 

The luncheon was organised 
4 a committee headed by J. L. 

errinder (Punch) and including 
Miss Gladys Ensor (W. S. Craw- 
ford Ltd.), George Osborne 
(Mather & Crowther Ltd.), Alfred 
King (Colman, Prentis & Varley 
Ltd.), and Bert Hollingshead 
(S. H. Benson Ltd.). The pre- 
sentation portfolio was produced 
by Benson's. 

Miss Titford will be succeeded 
as space buyer at Shell-Mex & 
B.P. by Mrs. 1. Harris, of the 
publicity department. 

(See Mainly Personal, page 513) 


WORKS POSTERS 
R. Glasscock has desi a 
series of works posters for the 
Tyneside Productivity Commit- 
tee, and a series dealing with 
accident prevention for Joseph 


%3 


Carton design 
contest planned 


Following the success of 
the British paper box and 


| 
| 
| 
| 
to hold a second contest to | 
link up with the 1955 Pack- 
oops ent Seer 
“ake “Peteraion ploct to | 


ederation plans to 

t entries for the com- 
petition between October 1 
and 31, have them judged 


during November, and, space 
permitting, to show all the 
entries on a stand which they 


ornate taken at the Exhibiti 


Colour films 
for Coca Cola 


To whip up sales of Coca 
Cola, four sprightly one-minute 
colour films have been produced 
by Pearl & Dean Ltd., writes 
Paul Nugat. The sponsors 
decided on this screen campaign 
during the winter and stipulated 
an English background garnished 
with all our usual summer-time 
outdoor activities. 

In quest of sun, Byron Lloyd 
took a French film unit to 
South of France in early Febru- 
ary and was met with snow, hail, 
and rain. On their second 
attempt, weather conditions were 
not much better and a large cast 
stood shivering in swim suits and 
light summer garments. 

A gay Coca Cola song com- 
posed by Eric Spear and sung by 
Alma Cogan only adds strongly 
to the impression that everybody 
was having a whale of a time 
somewhere in sunny Britain. 

Discussion topic 

A discussion on “Advertisi 
and the Arts” has been saan 
for the Institute of Contemporary 
Arts meeting on June 17. Misha 
Black will take the chair and 
the yee: will include John 
Beard, Ashley Havinden, F. C. 
Hooper, MacDonald 


Hastings 
and Anne Scott-James. 
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Regent win public speaking contest trophy 


ANTHONY GORMAN SUCCEEDING NORMAN 
GROOME AS NATIONAL ORGANISER 


Winners of the final of the fifth annual National Public 
Speaking Competition of the Advertising Association held at 
Nottingham on Saturday, were the Regent Advertising Club, 
from London, who beat Leicester and Sheffield Publicity Clubs. 


T. J. Owen (left), Town Clerk of Nottingham and the chairman of the 
nel of judges at Saturday's public speaking final, presents the Raymond 
ayner team trophy to the captain, Miss Avril Bird, of the winning Regent 

Advertising Club team. Also in the picture (1. to r.) are Anthony Gorman, 

chairman of the Nottingham Publicity Club, and the two other Regent 


speakers, Phillip Jones and W, E, 


Glasses clink for double winner 


Guests at the public speaking final drink a toast to W. E. L. Marshall 
(centre, seated), winner of the two individual trophies in the competition. 


Leeds 


Must interest youth, 


says chairman 


In his report to the annual 
ral meeting of the Publicity 
lub of Leeds, retiring chairman 
C. Roderick Gallant suggested to 
the incoming committee that they 
might find ways of encouragi 
younger peorls to become interes 
in both cultural and social sides 
of the club. a 
The following officials were 
elected: president, C, Roderick 
Gallant; chairman, Wallace Diggle; 
vice-chairman, W. C, Strachan. 
Executive committee: W. Diggle, 
F, H, Dutson, C. H, Dyson, R. S. 
Lindgren, é 
secretary), R. 8. Seton, J. W. Staf- 
ford, ‘wd J. Sutcliffe, W. A. 
Whittall, Dunderdale, C. R. 
Gallant, J. H. Hall, Robert William- 
son, Miss I. McEwen, Miss R. 
Barnes, Mrs. M. Noble. 


ie befell... 


The Publicity Club of Leeds 
annual golf competition was held 
yesterday (Wednesday) at the Scar- 
croft Golf Club. . . . The Advertis- 
ing Club of Oxford have invited 
the Publicity Club of the Cotswolds 
to join t for their annual 
summer outing next month. .. . Sir 
Christopher Chancellor, general 
manager of Reuters, was the chief 
uest at a luncheon meeting of the 
Publicity Club. . . . Three 
films on the work *s py i 
company were seen t ity 
Club of the Cotswolds. 


Newcastle-on-T yne 


‘Tell the world of 
. , 
our prosperity 

S. A. Sadler Forster, chairman 
of the publicity committee of the 
North Hast Industrial Development 
Association, woe to the Pub- 
licity Club Newcastle to help 
dispel “the shocking ignorance 
about the North-East, not only 
abroad and in the rest of the 
counerys but in the North-East as 
we — 

“The North-East has seldom, if 
ever, been so prosperous,” he said. 
“There is no finer or more attrac- 
tive city of its size than Newcastle, 
but very few people outside the 
North-East know that. — - 

“The time to advertise this is 
now, for nothing succeeds like 
success.” 


Their team, which was composed 
of Miss Avril Bird, P. Jones and 
W. E. Akam, won the Raymond 
Rayner team trophy. Individual 
honours of the afternoon's contest 
went to W. E. L. Marshall of the 
Leicester team, who in addition to 
winning the Club Development 
Committee trophy for the best in- 
dividual speaker, was awarded a 
new trophy, presented by Gordon 
Boggon, for the best impromptu 
speaker. 

After the final the national 
organiser of the contest, Norman 
Groome, paid high tribute to the 
Publicity Club of Nottingham, who 
were the hosts for the afternoon. 
He also thanked many enthusiastic 
and generous supporters of the final 
for their gifts. 

The Y.W.C.A. Hall, in which the 
final was held, was florally decorated 
by Skinner & Rook Lid., and the 


Club News 


souvenir programmes were printed 
by Raleigh Industries Lid. 

Each lady attending the one 
tion was handed a rose from Harry 
Wheatcroft, and a lace duchesse set 
from Flersheim Ltd., while each 
gentleman was given a copy of the 
official Nottingham guide book 
from the Nottingham Corporation, 
and a bow! of shaving cream from 
Boots (Chemists) Ltd. 

Teas were provided by the 
Y.W.C.A., in conjunction § with 
George Stagg, and pork pics and 
fancy cakes were supplied by Pork 
Farms Ltd. Ice-cream cakes were 
provided by F. G. Pearce Ltd. 

Mr. Groome also announced the 
name of his successor as the 
organiser of the next national con- 
test. He is Anthony Gorman, who 
as chairman of t Nottingham 
Club, was responsible for much of 
the administration behind Saturday's 
most successful event, said Mr. 
Groome. 

Members of the two unsuccessful 
teams were: Sheffield, J. E. Ortton, 
Miss Davidson and J. » 
Leicester, Leslie Price, F. W. Will- 
bond and Mr. Marshall. 

After the result of the contest 
had been announced, the com- 
petitors, the three judges—T. J. 

en, town clerk of Nottingham, 
B. L. Hallward, vice-chancellor of 
the University of Nottingham, and 


Regent members 
face the critics 


In the face of a critical audi- 
ence and much heckling, a party 
ey § ie —-D, ~. 
of the R Advertising Club 
were una to convince the 
Batterse 


7 


M. Bemrose, a director of Bemrose 
& Sons Ltd.—and the audience 
were invited by James Shipstone 
and the management of the County 
Hotel to drink a toast to the 
winning team. 

Mr. Bemrose said that if this 
country was to remain democratic, 
it would have to have people pre- 
pared to learn how to speak. 

The judges’ technical criticisms of 
the speakers commented mainly on 
points that were overlooked like 
pauses, gestures, laughs, and facial 
expressions. Their words were a 
to pour like a torrent on to t 
audience, said Mr. Owen. 


Hull 


Civie dinner 


The Hull Publicity Club on Fri- 
day evening held their customary 
dinner in honour of the newly 
elected civic officers of the city. 
The new Lord Mayor, Cr. H. 


New FSCC directors 


At the annual general meeting of 
the Fleet Street Column Club on 
Monday, J, Everett (Empire News) 
and A. H. Mclsaac (Argus Press) 
were elected directors in the — 
of D. Clackson and G. K. le Fevre, 
resigned. 


T 
the 
Bou 


“ourt factory of the Dowty 
nd. Members were shown a film of ¢ 


ber: the Publicity Club of the Cotswolds made their first works visit when they toured 
oe oy Setar of , An the ‘woes technical director is the club president, R. H. 
company's work after they had made a tour of the factory. 
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Industrial Editors Are Told 


Works journals can 
foil agitators 


RKS magazines have an unrivalled opportunity of 


putting over the truth where it was most necessary that 
it should be known, said Mr. Harold Watkinson, M.P., Parlia- 
mentary Secretary to the Ministry of Labour, at the annual 
convention of the British Association of Industrial Editors. 


Mr. Watkinson said that works 
magazines could reach into all 
corners of their establishments 
and talk to the workers, the staff, 
the executives, in a familiar 
voice. They should forever seek 
new means of presenting impor- 
tant economic facts with the aim 
of stimulating informed thought. 

“When differences arise you 
can see that both sides of the 
story are presented,” he said. 

“The agitator in the works and 
at the factory gate thrives on a 
truth half known and lack of 
clear information. 

“You can beat him by seeing 
that the facts on both the firm’s 

sition and how it is affected 

y the country’s international 
position are clearly and ade- 
quately presented.” 


‘Help development’ 

He referred to Target, the 
monthly productivity bulletin 
produced jointly by his own 
Ministry and the Board of Trade, 
and Bulletin for Industry, pro- 
duced by the Treasury, as 
wane of the way in which 
the Government was trying to 
present the facts to industry. 

“You can do much to help 
this country develop as an indus- 
trial democracy,“ he told his 
audience. n 

J. B. Boothroyd (Punch), in 
describing the tribulations in- 
volved in producing a humorous 
journal, said that advertisers 
were extraordinarily sensitive as 
a class, and this resulted in the 
virtual closing of the rich field 
for humour offered by advertise- 
ments. 

Sir Stephen Tallents (public 
relations adviser to the Adver- 
tising Association) was chal- 
lenged at the conclusion of his 
talk on “House journals and 
public relations” with the ques- 
tion “Is public relations over- 
selling itself?” 


PR panacea 

He replied that, if properly 
practised, public relations was as 
exacting a job as any other. 
But there was a danger that 
people who had got into some 
sort of jam would think that all 
they had to do was order a 
little public relations and treat it 
as a sort of plaster. 

On the other hand there were 
public relations people who did 
not realise that really hard work 
was involved and that it was not 


merely a matter of ordering 
cocktail parties! If these two 
“false pretenders” were knocked 
out, there was plenty of impor- 
tant work to be done which 
demanded just as much serious- 
ness as any manufacturing or 
constructional job. 

Sir Stephen had previously re- 
ferred to the value of house 
organs in contributing to the 
history of firms. There was a 
great lack of literature describing 
the development of some of the 
most important firms in the 
country, and if that gap came 
to be filled, industrial editors’ 
publications would provide 
valuable material. 


At the annual convention of the 
British Association M) Industrial 
Editors, J. P, Wynn (left), European 
Area _ vice-president, International 
Council of Industrial Editors, pre- 
sents a certificate of merit awarded 
by the Council to G. C. Stenning, 
publicity manager of the Brush 
Group and editor of its technical 
journal, only U.K. publication to 
win a prize in the world competition 
sponsored by the Industrial Editors 

sociation, of Chicago. There 
were 955 entries from all over the 

world. 


THIS YEAR’S 


Winners of ewards in the British 
Association of Industrial Editors’ 
House Journal Competition 1954 
py cesowes 

Class (printed magazine in- 
tended me - for internal reader- 
ship). Award of Excellence: /ngot 
(Richard Thomas & Baldwins Ltd. 
and The Steel Company of Wales 
Ltd.), editor, Denis Thomas, Cer- 
tificates of Merit: F.BJ. Review 
(Federation of British Industries), 
F. L. Stevens; Teamwork (Nuffield 
Organisation), Geoffrey Ashton; 
The A.D.O. Record (Aluminium 
Development Organisation), F. W. 
Rogers; E.S.C. News (English Steel 
Corporation Ltd.), publicity depart- 
ment; wes ise“ te Gas 
Board), A. D. Pugh; Noral 
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Among the 67 golfers who turned out for the spring meeting of the 
Odhams Press Golfing Society, at the Royal wy Golf Club, 


Richmond, were (left to right) director H. Ainsworth, 


. D. Rochez, 


general manager of “The People,” Dudley Pearmain, of the Tothill Press 
and captain of the Society, joint managing director W. H. Parrack, and 


chairman A, C. D 


| Gol 
‘EVERYBODY'S’ 


CONTEST FOR 
FATHER’S DAY 


Something new in competi- 
tions, tying up TV and radio 
stars with national advertisers 
for Father’s Day, is the subject 
of a four-page feature in Every- 
body's for June 12. 

Twelve quarter-page advertise- 
ments feature the wives and 
families of the stars buying pre- 
sents for “Father.” Pictures of 
the 12 celebrities are displayed 
separately, with 12 “thank you's” 
in character. 

Readers of Everybody's can 
purchase any one of the adver- 
tised lines and give it to father 
on Father’s Day with the copy 
of Everybody's. Father is then 
expected to write in the name of 
the celebrity opposite the appro- 
priate “thank you” and add his 
own “thank you” to his family. 

£250 in cash prizes is offered 
and the stars co-operating are 
Arthur Askey, Robert Beatty, 
Max Bygraves, Peter Covenant 
Sam Costa, Cyril Fletcher, Ben 
Lyon, John Mills, Richard Mur- 
doch, Ted Ray, Ronald Shiner 
and Norman Wisdom. 

Many thousands of window 
bills are being distributed to re- 
tailers by manufacturers, incor- 
porating reproductions of their 
advertisements. Entrants have to 
state the name of the article pur- 
chased, also the name of the 
dealer. 


’ 


uncan. 


Golf 
Odhams beat 


their guests 


Odhams Press Golfing Soci 
entertained Newnes in a two-ball 
foursomes match at Betchworth 
Park, Dorking, on Saturday, and 
beat their guests by 34 to I}. 
Results (Odhams' names first) 
were ; — 

A. C. Duncan and G. C, Odhams 
lost to Stuart Mander and T. PF. 
Millar; J. Rosswick and C. Bray 
halved with J. J. H. Willis and 
R. P. Chappell; D. Machray and 
M. Phillips beat H. M. Eastwood 
and W. P. Silvester; D. R. Lioyd 
and R. Perks beat D, Macfie and 
Webster Evans; C. J. BE. Hughes 
and G. Parrack beat G. W. Hough- 
ton and C, S. McDonald. 


Poppinjays spring 

meeting 

The spring invitation meeting of 
the Poppinjays Golfing Society was 
held on Saturday at the Laleham- 
on-Thames Golf Club, when 28 
golfers entered for the events. 

The first prize in the singles for 
the Helen hin - Trop was 
won by George Jackson On with 
F. Gould (72) runner-up. G. Ward 
Gough, with a score of 75, collected 
two trophies, the Barlow-Lawson 
Cup for the founder-member with 
the best score, and the Raiment Cup, 
for the member with handicap 18 or 
over with the lowest score. Prize 
for the three hidden holes was won 
by J. W. E. Blanch, 

Col. O. P. Thorne of the 
U.S.A.P. and his partner J. Blanch, 
who finished three down, won the 
greensome v. bogey competition in 
the afternoon. unners-up were 
M. Vingoe and W. L. Mayston. 


WINNING HOUSE JOURNALS 


News (Northern Aluminium Co. 
Lid.), G. G. Walker; The Vauxkall 
(Vauxhall Motors Ltd.), 
P. C. Vigor; The Johnsonian 
Johnson and Johnson (Great 
Britain) Ltd.), M. A. Adburgham. 
Class (printed magazine im 
tended primarily for external reader- 
ship). Award of Excellence: Smiths 
Automobile Review (Smiths Motor 
Accessories Ltd.), Sydney Walton. 
Certificates of Merit: Management 
Views (Remington Rand Ltd.), 
Roy D. Bandy; The L. & M. News 
(Linotype & Machinery Ltd.), 
“ec ime Cori d format 
(printed newspaper-~ 
pone. Soest of Excellence: 


Certificates of Merit: /ngot News 
(Richard Thomas & Baldwins Ltd. 
and The Steel Company of Wales 
Ltd.), Brayn Samain; Naafi Review 
(Navy, Army and Air Force Insti- 
tutes), Claude F. Luke; The 
Review News (Stewarts & Lioyds 
Ltd.), AL. B, Thom n. 

— — D a + ——— s 

u s process). 

Noerd of Excellence : Bulletin 
(Alliance Building Society), Mrs. 
I. B. A. Harris. Certificate of 
Merit: The Grid (Oldham & Son 
Ltd.), Gavin Starey. 

There were 125 entries for the 
competition. 

The awards were presented 


notype Matrix (Linotype & the BALE. retiring 
Machinery 


td.), Walter Tracy. 


B. W. Smith. 


ee 
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ADVERTISER'S WEERLY 


Steve Wheeler 
joins Presbury 


S. S, Wheeler, until last January 
managing director of Theatre Pub- 
licity Ltd., and Langford and Co., 
Lid., has joined S, Presbury and 
Co., Lid., producers and distribu- 
tors of advertising films and filmlets, 
as national sales director, Originally 
a solicitor, Mr. Wheeler left the 
legal department of the Daily 
Express in Manchester in 1933 to 
become its advertisement manager. 
After the war, in which he served 
in the RAF. he was appointed 
advertisement manager of the 
Evening Standard, ¢ left in 1946 
to become London Transport com- 
mercial advertising officer and, two 
ears later, was lent to the British 
ransport Commission in a similar 
capacity, He joined Theatre Pub- 
licity in December 1952. 


* . . 


W. C. Nisbett has retired from 
the position of managing director 
of Ifustrated Newspapers Lid. but 
retains his seats on the boards of 
the company and its subsidiaries. 
Nubee A. ic A — =, -_ 

isbett, t rd approv the 
appointment Ww. Thomas as 
general manager of the company. 


T. & G. appointments 


5. M. Smithells has joined 
Technical & General Advertising 
Agency Lid. as an account execu- 
tive, from Clifford Bloxham & 
Partners. He started his career on 
the editorial side of magazines. In 
1947 he emigrated to Canada, where 
he joined Russell T. Kelley Ltd. as 
an account executive at their head 
office in Hamilton. Among the 
many clients he handled during his 
five-year stay in Canada was the 
industrial ivision of Canadian 
Westinghouse. He rongnes to this 
country last year. M. King, 
who has also been ce an 
account executive, joined T. & G. 
in 1952 as an assistant account 
executive under R. 8S. Wilson, who 
has now joined the board. R. 8S. 
Malone and P. J, P. Rowley, two 
new assistant account executives, 
have joined T. & G. after commis- 


si service in the army. 
+. - * 
J. E. Murrell, studio manager with 
J. P. McNulty for the past four 


Frere, has joined the Wintes Th Thomas 

pany Lid.,as studio manager. 
Starting at De Havilland’s as tech- 
nical illustrator, he moved to the 
display section of B.O.A.C., and 
was subsequently assistant advertis- 
ing manager of Pyrene Co., Lid. 
and, later, advertising manager of 
Porosan Ltd. 


H. St. G. Bond, who ined 
Fields Aircraft Services ind 
overseas sales representative in 
March 1952, has appointed 
overseas sales manager. Before the 
war he was in the aviation de 
ment of Shell Petroleum Co., Ltd., 
as assistant to ue Captai 
Douglas Bader, and saa 
guished flying cnpeet in nthe war. 


A. R. Thompson has relinquished 
his gonton Dae | manager of 
the London o' of John Willis 
(Advertising) Lid. Before joining 
Willis he was responsible for the 
Festival Gardens en. 


* 

Eimar "Spillane assistant to the 
production manager of McCon- 
nell’s Advertising Service, Dublin, 
has resigned to become Dublin 
sales representative of Trueman 
Ltd., artists’ suppliers. 


Rotaprint ad manager 


Leonard Felix has been appointed 
en manager of Rotaprint 
Ltd. of Honeypot Lane, London, 
N.W.9. He will be sible for 
the co-ordination of the publicity 
of all products and a. 8. of the 
company. Apart from the Rota- 
print. printing and duplicating 
machines which are distributed 
throughout the world, Rotaprint 
also market a range of ancillary 
cplpment, machinery and supplies. 

Felix was, until recently, ad- 
verins paneer, of Rothmans Ltd. 
subsidiary companies 
whom he joined in 1938, and where 
he controlled a large creative 
department and studio. Prior to 
1938, he had been with Oetzmann 
Ltd. and Clifford Martin Ltd. 
oo * * 


New chairman of the British 
Association of Industrial Editors is 
E. W. Sharp (The Holding Com- 
conan, L. & H. Newton Ltd., 


man is E. N. Parker (Far and Wide, 
Guest, - &  saneeer Ltd.). 


T. 3, Fleming, ‘editor of Colville’s 
Magazine, has been elected chair- 
man, Scottish Industrial + 
Association. Stewart 
J. & G. Weir Ltd., Rm the 
hon. a. 


i, W. *nuty”) Hi, 7 
ment representative, ADVERTISER'S 
WEEKLY, was presented with his 
County badge, after playing for 
Middlesex against Sussex in an —_ 
county bowls match at Hastings last 
Saturday. ; 
- * + 

A. McL. Ewing, who has been 
successively managing director and 
chairman of George Outram & Co., 
Ltd., publishers of tho Glasgow 
Herald and allied papers, was enter- 
tained to lunch by the directors on 
the 70th anniversary of his joining 
the company. 
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Sir Stephen Tallents L. Felix A. R. Thompson 


New position for 
Sir Stephen 


Public Relations Associates Ltd., 
of 67 Brook Street, London, W.1, 
announce that Sir Stephen Tallents 
has joined their company as con- 
sultant. Public Relations Associates 
was known until recently as 
Thomas Swarbrick Ltd. Sir Stephen 
was founder sident of the 
_- Ps ublic Relations. 

~y ae the Empire Marketing 
—_ rom 1926 to 1933, he was 
later public relations officer to the 
General 


Post Office and controller, To celebrate the 75th birthday of 
ow ublic —_-- at the B.B.C. Last Lord Beaverbrook 
e 


(centre) 600 of 
bruary became adviser on the members of his staffs attended 
public Feadien to the Advertising a lunch at the Dorchester Hotel last 


Association. week. They were entertained by a 

It was announced recently that cabaret with a stage set which 
Oliver Lawson Dick, who joined represented the manse in Newcastle, 
the firm as general a four New Brunswick, w 


here Lor 
months ago, had been inted Beaverbrook spent his youth. With 


a managing director. R. T. alters Lord Beaverbrook in this photo- 
is chairman of the company and graph, which was taken on the 
Miss A. S. Weir, joint managing veranda of the “manse,” are (left) 
ons: * * * Beaverbrook N ene Lid., pi 
aver ewspapers 
Miss Freddie Ross, who for the Lord Reotvents brother, Allan 
year has been press officer to Aitken. 

peent a ag ee ih * * * 
joi ° urphy isa- 
tion as account executive. She Derek Barrington Designs Ltd. 
will be in control of a newly estab- has been amalgamated with Berta 
lished division to deal with public Studios. Derek Barrington is now 
relations and editorial publicity for consultant designer with the group. 
theatrical personalities and fashion 
accounts and will continue to handle 


the —_ side of A ae Films. OBITUARY 

Pat Sherren, a ner the past ; A 
pad vas = been on the — P aheprran og ae 

oO iopping magazine, rank Liquorish, managi rec 
joined the press relations bane tor of The Services Watch Co., 
ment of Auld id & + ame Ltd., Leicester, since its formation 


in 1927, died suddenly on Sunday. 

mete” Kamlich, nities He was 63. A well known figure at 

director of Odhams Press, returned advertising conferences in_ recent 

from a six-week visit to America on years, he was present at Bourne- 

Monday. mouth. He was a member of the 

* Advertising Association and of the 

W. A. Henderson, who joined Incorporated Sales Managers’ Asso- 
Gordon Advertising Ltd. six months ciation. _ ; ’ 

ago, has been appointed London Mr. Liquorish was a prominent 


manager. Freemason and, before the last war, 
= . * a keen golfer. 

Owi to indifferent health, He leaves a widow and one son, 
Samuel M. Nicoll, general manager Lt. Jack Liquorish, who is at 
of the General Bill Co., present serving in Korea. 

Ltd., since ng has retired. For 
many years was on the council 
of the British Poster Advertising D. C. Maclean 


Association. Henry Brace has” Donald Campbell Maclean, 

been appointed general manager ar Even manager of the Edinburgh 

and secretary, R. Bruce F vening News, died suddenly at 

ome general manager, and Pitlochry, where he had been on 
Stake assistant secretary. holiday. 


CAMBRIDGESHIRE TIMES GROUP cfs Tes sonomes, uate 
july De 1983 OS 459 vas mae 


Tel. March 2368/9 
london Representative: W. HH. WALMSLEY 
69 Fleet Street, E.C.4 Tel. Central 9353 
Northern Representative: ARNOLD ELLIS 
64 Cromford House, Manchester 4 Tel. Blackfriars 6987 
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S* Robert John Graham Boothby, K.B.E., M.P., has 
been sitting—if that sedentary phrase can describe his 
lively Parliamentary career—in the House of Commons for 
over a quarter of a century. Old Etonian and Oxford graduate, 
he was elected Member for East Aberdeenshire in 1924. Is a 
British delegate to the Consultative Assembly of the Council 
of Europe. Wrote a book called “I fight to live’’; friends 
suggest he might well have called it “I live to fight” ! 


ADVERTISER'S WEEKLY 


“My Daily Mail 1, sir rosert Boorusy 


"ee OF THE THINGS I like about the Daily Mail is 
that it consistently maintains a high standard of 
journalism, and a great tradition. It was the first of the 
popular dailies, which have revolutionised all our lives. 
And it bears the stamp of the greatest genius of modern 
journalism, Northcliffe. 


The first thing I want from my morning paper is 
news, and in the Daily Mail I get it. The reporting is 
clear and objective. It is also well informed. Then I 
want views—and entertainment; and, sometimes, a 
combination of the two. I get this as well. I find the 


reviews of books, plays, films and broadcasting in- 
telligent and interesting—brightly but never tritely 
written ; and I know of no more vivid pictures of the 
kaleidoscopic American scene than those painted by 
Don Iddon. 

Last, but not least, there are the leading articles 
on the front page. You may or may not agree with 
the views they put forward with such forthright 
vigour, but you know that they are the considered 
opinions of a paper which has the courage of its 
convictions.” 
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Trade study collective RS on 


ad plan for shoes 


The model Oxo cube on the top of 
this new Bedford van, the first of a 
fleet of this type of van—all with 
OXO registration numbers—which 
will be used by the Oxo advertising 
department on window display 
work, revolves when the engine is 
running, It is powered a small 
electric motor run from the battery 
and its speed can be controlled 
from the dash-panel. 


No barriers for 


sales training 


The Scandinavian Sales and 
Advertising Association is to hold 
a especial Scandinavian Advertis- 
ing Congress in Gothenburg in 
1956 to celebrate the 25th anni- 
versary of its foundation. 

Results of research into adver- 
tising expenditure in Scandinavian 
countries will be announced at 
the Congress. 

At the meeting at which this 
decision was reached, practical 
training for sales and advertising 
staffs on a common Scandinavian 
basis was discussed. Recent 
legislation, which abolished the 
need for a working permit by a 
citizen of one Scandinavian 
country working in another, now 
makes this possible. 

Paul Fabricius was elected 
resident of the Association, with 

if Holbaeck-Hanssen, of Oslo, 
as vice-president. Secretary- 
eneral ik Blinder, of Stock- 
olm, was re-elected. 


IIPA president for 


poster conference 


Lt.-Col. Alan M. Wilkinson, 
resident of the Institute of 
ncorporated Practitioners in Ad- 
vertising, will be the guest of 
honour at the annual dinner of 
the British Poster Advertising 
Association to be held at the 
Spanish Hall, Winter Gardens, 
Blackpool, as the social climax 
of its conference. 

Col. Wilkinson is a director 
of London Press Exchange. 


No decision is likely for some 
time on a collective advertising 
campaign for shoes. 

This news is given in a state- 
ment issued by the Footwear 
Manufacturers’ Federation and 
the Footwear Distributors’ Joint 
Council. 

They state: “The joint pub- 
licity committee has been study- 
ing ways in which the industry 
might seek to stimulate a greater 
interest in shoes. This has in- 
cluded consideration of a collec- 
tive advertising campaign and 
the views of the committees of 
the constituent associations are 
being sought in order that the 
proposals can investigated 
more definitely. 

“The matter is still at an early 
stage and no decision has yet 
been taken, nor is one likely for 
some time.” 

The Shoe and Leather News 
comments: “This progressive, ex- 
pansionist age +. » Will be 
applauded by all who have at 
heart the prosperity of the trade. 

“Unanimity of opinion on the 
methods which such a po 
can best effected may we 
take time to secure, but the im- 
portant factor is that the policy 
of the industry should remain 
progressive.” 


IPR outings 


A party of Institute of Public 
Relations members will visit 
Whitbread’s Brewery, in Chiswell 
Street, E.C.1, on ursday, June 
24. 

Another river trip to the 
Dagenham works of the Ford 
Motor Co., followed by a tour 
of the Ford plant, is also being 
arran for LP.R. members on 
T y, July 13. 


The Greatest 


a 


a give « RALEIGH ae 


MARIGH RALEICH REE Pe 


For the above display, W. & R. Baines, of Bradford, were awarded the 
first prize of £150 in a nation-wide competition organised by Raleigh 
Industries amongst their dealers for the best Easter window display of 
cycles and accessories, d on a road-safety theme. The competition 
was run in conjunction with the Royal Society for the Prevention of 
Accidents. Judges included Leon Goodman, head of Leon Goodman 
Displays Ltd., and A. D. McLean, chairman of Dorland Advertising Ltd. 


INDUSTRIAL DESIGN IN IRELAND 


Design Research Unit, of Dublin. It is being designed and 
London, has extended its prac- roduced for The Irish Arts 
tice in the Republic of Ireland Council and is intended to show 
and has opened an office in design trends in some nine 
Dublin. goer ae ae 
An associated organisation has easy exhibits have been 
been set up there under the title pao a ae So gg oy 
of Design Research Unit of Ger ’ et eee ce zand, 
Ireland with an office at 11 Ely ee ULA “wy =. 
Place, Dublin. Misha Black and née anc V.. : — See 6 
Milner Gray are joint principals ya ye ri —— 
of the two organisations and & ign oO — on ight 
Senator Edward McGuire, Alen "tings, textiles, wa -_— 
Nolan and Dermot O'Regan are industrial glass, mestic an 
the Irish directors under the oa een = equipment, packing 
—- aship of Sir Herbert Negotiations are in progress to 
“ bli [ ‘ tour a condensed version of the 
aoe Die eee a — Exhibition to other cities and 
organising the first exhibition of te Soe ees ep 
industrial design to be held in 


*- 


Holding a photograph of Se winuing 


display contest, Patrick Dolan, manag 


. Stourbridge, is for free distribu- 
entry ’s nation- ndow ‘ ’ 
ng oy i ie ha Davis Whitcombe tion to garages throughout Great 
& Stewart Lid., chats with some of the judges of the contest. Next to Britain. Invitations to apply for 
Mr. Dolan is 1. B. Hutcheson, chairman of Pepsodent (Sales) Lid., who ran {ree copies are appearing in the 
the contest, and on the right is M. A. 


‘Good fairy’ in 
sales booklet 


Grosvenor Advertising Ltd. 
have produced a booklet “Bert's 
Garage” for the material handling 
division of Fisher & Ludlow Ltd., 
makers of the “Fisholow” range 
of factory and garage equipment. 
The booklet tells how rage 
proprietor Bert was aided by his 
“good fairy”—the Fisher & Lud- 
low sales staff—to modernise his 
storage space and systems. 

The booklet, which was printed 
by Mark & Moody Ltd. of 


Murch, sales director of Pepsodent. motoring press. 


AU Bnquiries to Head af Advertisement Dept., B.B.C. Publicanons, Broadcasting House, Portland Place, London, W.1 
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News of PRITCHARD. WOOD 


Right now, a member of this agency is bathing 
with beautiful mermaids in the West Indies. 


While the rest of us toil midst the city’s 
smoke, the manager of our overseas department 
thus disports himself, and sends us mocking 
cables, hoping we are well. 

Why do we send one of our top men on such a 
happy jaunt? People who globe-trot for this agency 
—and quite a few do from time to time—are ex- 


—and the hell with it, from the point 
of view of those of us still here ! 


pected to bring plenty back. In experience and 
know-how, in fact and figure. 

In the last few years we have circled the world 
twice, made 7 trips to the U.S.A., been three times 
to Africa and almost everywhere in Europe. 

Does it help? In the hard, cold business sense? 

At the foot of the page we list those clients for 
whom we handle campaigns overseas. A word with 
one or two of them would be your best guide to the 
quality and awareness of the overseas side of our 
service. 

This time we are looking at Canada, U.S.A., 
Bahamas, Jamaica, Haiti, Venezuela, Trinidad, 
British Guiana, Barbados and Bermuda. We are 
visiting our associates there, vetting our media 
selections, checking the suitability of copy angles; 
and then we shall be making reports on these 
markets for our clients. 

The overseas—like every other department of 
this agency—is good, but always restless to be 
better. Do we ever let up? Surely. Haven't you 
looked at the picture? 


ermal 


' CLIENTS USING OUR OVERSEAS DEPARTMENT ARE: 


ALUMINIUM UNION LIMITED - 


BAYLISS, JONES & BAYLISS - 


GLAXO LABORATORIES - 
NEWTON CHAMBERS (IZAL) - 


BARLOW AND JONES 
EAST AFRICAN RAILWAYS 
HALEX - HEAL’S 
PILKINGTONS - 


- BIBBY & SONS 


+ MORLEYS 


QUASI-ARC - SANDEMAN + SIMONIZ 


Their advertising is appearing in 40 different countries. 


F.C. PRITCHARD, WOOD & PARTNERS LIMITED 


ADVERTISING AND PUBLIC RELATIONS. 


25, SAVILE ROW, LONDON. W.1. REGENT 7080 (16 LINES) 
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A TRADE CUSTOM 
BECOMES LAW 


The Government's decision that 
agents are to play no part in 
the television programme com- 
panies will be welcomed by all 
responsible members of the 
advertising business. 

It is a sound and well-established 
rule that agents should have 
no interest in media, As far 
as commercial TV is concerned 
this rule will now acquire the 
sanction of law. 

The article in “Advertiser's 
Weekly” which first drew atten- 
tion to this anomaly in the 
Bill was subjected to much ill- 
informed and ill-intentioned 
criticism in the Commons. 

We were even accused of point- 
ing out the loopholes so that 
agents could exploit them! 

’ | 
The ‘Weekly's part 

So far from wishing to have 
anything to do with loopholes 
“Advertiser's Weekly” is proud 
to have played a part in 
writing into the law of the land 
a rule which has for years 
been accepted by the advertis- 
ing profession. 

The closing of the 
Commons debate have revealed 
even to the most ardent critics 
that advertising is a responsible 
business fully alive to its obli- 
gations to the community. 

In the words of the Assistant 
Postmaster - General, the 
country can be proud of the 
way in which advertisers, 
agents, and media owners 
voluntarily co-operate to main- 
tain standards and protect the 
consumer. 


Another threat 


While advertising is emerging 
well from a political fracas in 
which it became involuntarily 
involved, the critics of com- 
mercialism have shown them- 


Wild statements have been made 
in the heat of debate. 

One Member of Parliament de- 
clared that if they had the 
power the Opposition would 
remove advertisements from 
Sunday newspapers. 

Stupid, Unlikely. But not a 
threat to be ignored. For the 
basis of the ae to ad- 
vertising is that it is ““n evil 

service in an evil system.” 


496 


RT  Controvers 


. Talking Points . 


siete att 


JuNE 3, 1954 


versy may flare up soon over 
research techniques 


ONE of the biggest con- 
troversies ever in British 
advertising is 
break soon. 

Main talking point will be the 
technique of research. 

The experts, of course, are not 
agreed on various aspects of 
sample selection, questionnaire 
preparation and reply analysis. 
Their business is in its infancy 
and, in some respects, has not 
yet emerged from the experi- 
mental stage. 

All the points of contention 
will assuredly be revived when 
two readership surveys now on 
the stocks are published this 
summer. 

The latest Hulton Survey will 
be available soon—a taste was 
provided last week when one 
table was circulated in advance. 
And before long the promised 
LLP.A. survey will be ready. 

What fun if they don’t agree! 
And what a surprise for the 
experts if they do. 


expected to 


RYE LAUGH ? 


CCASIONALLY one comes 
across the most ludicrous 
attitude towards advertising in 
the least expected place—right in 
the heart of big industry. 

A leaflet picked up in a 
Henekeys pub the other day con- 
tained this gem of stupidity: 

“H.R.H, whisky is not 
publicly advertised and is sold 
only in Henekeys Houses, so 
we can afford to supply noth- 
ing but the finest. For the 
same reason, H.R.H. costs only 
33s. 4d. per bottle (with 3d. 
rebate on the ‘empty’) as com- 
pared with the usual price of 
35s. 


To say the least, this appears 
to indicate a slight lack of appre- 
ciation of advertising. But... 
with the erring leaflet was an 
invitation to “a film, lecture and 
tasting . . . to learn more about 


whisky.” 
Advertising? Same again, 
please. 
SORE POINTS 


OUNG salesmen—and others 

—were invariably advised 
to steer clear of two talking 
points. 

Nothing about the Church, 
and don’t try to find out how 
they vote, urged the wise heads. 
But times are changing. . 


Charles Sinclair, Dunlop's 
sales staff executive, said a few 
days ago: “The time has passed 
when politics and religion are 
not discussed in business. Sales- 
men must talk to their customers 
about everything under the sun.” 

That was a parting shot from 
a man who, retiring after 50 
years, remembers John Boyd 
Dunlop as “a benign and bearded 
gentleman.” 


WHAT'S THEIR LINE ? 

The postbag brings an average 
of a letter a week on these lines: 
“If you happen to be near a 
TV set on Sunday you may see 
something interesting.” The 
signature is invariably that of an 
efficient PRO. LT.A.2 Why 
wait for that? 


RUBBING IT IN 

DITORS in Fleet Street have 

this week been receiving an 
intriguing sales letter from 
Héléne Cordet the French enter- 
tainer, who is sponsoring a skin 
food. 

“Dear Editor,” she writes, “It 
is being sold as a skin food for 
the face, but I have had myself 
massaged all over with it, Please 
try it because it really is ‘jolly 
good.” 


PRAISE OR PULL? 


NOTHER demand for realism 
in advertising has been made 


HIS week’s most intriguing 
handout : 

Miss ———, formerly private 
secretary to Mr -——-, 
managing director of (P.R. 
organisation), has been released 
to become private secretary to 
Mr. ——, managing director 
of (well- known client). 


by Sir Edward Herbert, managing 
director of William Hollins & 
Co., Ltd. 

“Every line of every inch of 
Pha - for which we pay 
must sell.” says Sir Edward. 
“There is no room in our lives 
for advertising which merely 
excites the admiration of adver- 
tising men.” 

Sir Edward reveals that the 
“least successful” advertisement 
with which he has been asso- 
ciated was the only one to win 
high praise in advertising circles. 


SPECULATION ? 


HE close co-operation which 
exists between the Institute 
of Incorporated Practitioners in 
Advertising and the Incorporated 
Society of British Advertisers is 
now so strong that 1.S.B.A. may 
circulate to its members copies 
of two of the LLP.A.’s by-laws. 
Which two? Those which 
prevent speculative schemes. 


TO-MORROW'S TOPICS 


® New addition to the frozen 
food market will be flaked 
steak processed in butter. A 
big British food manufacturer 
is experimenting with the pro- 
duct which has achieved con- 
siderable sales in the U.S. 


®@To offset increasing sales of 
eggs from overseas, poultry 
farmers are discussing the 
possibility of introducing the 
“national mark” on home pro- 
uced eggs. 

©A_ revolutionary, electrically 
operated point-of-sale display 
device will be introduced in 
Britain within a few months. 


® Developments are expected 
soon in _— teenager market 
in Britain. A glossy magazine 
is being planned to appeal to 
this section of the reading 
public. 


® Another attempt to use colour 
in advertisements in national 
newspapers will be made when 
newsprint freedom leads to 
full-scale competition between 
publishers. 


@ Extra imports of American 
tobacco—just authorised—will 
lead to big new advertising 
campaigns for cigarettes stress- 
ing the “pure Virginia” angle. 


® Brands in short supply will 
benefit most from a boost in 
cigarette production. Lesser 
known makes are planning 
publicity to secure their share 
of increased sales. 


®@ Syllabus for LI.P.A, examina- 
tions is to be completely 
revised and dates changed. 


ROUND TABLE 


[WELLS CATHEDRAL . 


. . « allied to the West Country 


BristoL EVENING POST 


with more than 133,000 daily circulation 


Head Office: SILVER STREET and BROADMEAD, BRISTOL. 


London Office: 85 FLEET STREET, E.C4 
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Meas the results of ad campaigns: 


Experience + judgment the only formula 


Te greatest bate for jntarat Se eset 6 pirating epee cies bo past meee enor b tent eno importance 
of fully documented sales records. This article, which describes a t operation of aan enemas See ee see 


Bros., Lid., at the conference of the Incorporated Sales Managers’ Association. 
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ee R. N. WADSWORTH, Marketing Manager, 


ALES FORECASTING is 
essential to modern business 
life. Its form may vary con- 
siderably according to the busi- 
ness and, indeed, in many trades 
it may not be endowed with the 
title of forecasting or estimating. 
As a sales forecaster I have 
also been asked for my estimates 
of the results of an advertising 
scheme for another purpose 
altogether. 
Our accountants would 
sometimes like to know what 
our sales would have been but 
for the advertising scheme. 
They would then like to make 
a calculation to prove or dis- 
prove whether the scheme was 
worth while. This, of course, 
is a trap into which no ex- 
forecaster 


perienced 
should fall! 


Long-term effects 


perience to serve as a guide, it 
is sometimes possible to arrange 
a pilot scheme in order to test 
the public reaction. Thus, early 
in 1953 we ran a pilot scheme 


in Hull and Norwich—two rela- 
tively isolated cities where there 
was adequate local advertising 
coverage—to measure the de- 
mand for “cocoa jug and whisk,” 
which we offered on a postal 
basis at a bargain price. On 
the basis of the few thousand 
jugs sold in this pilot scheme 
we were able to estimate very 
accurately the response to a 
national scheme advertised in the 
national press in January of this 
year. 

Again, it may happen that a 
marketing scheme may be sug- 
ested where it is not possible, 
or one of several reasons, to 
carry out a pilot test. 

We had a most interesting 
problem of this kind in connec- 
tion with a scheme which we 
launched in the autumn of 1952 
to promote sales of Bourneville 
Cocoa. In this scheme we 


they woul 
the period 
We decided that perhaps the 
inertia element would about 
cancel out the number of addi- 


normally buy over 


tional families that would be 
brought within the scope of 
the scheme as a result of the 
extra effort, and by the applica- 
tion of this element of judg- 
ment we were able to guess 
to within 5 and 10 per cent 
of the actual sumber of 
applications which we received. 
We then had to estimate how 
the applications would be divided 
between the mugs and the tins. 
Here again, a large element of 
judgment entered into the matter, 
and we guessed rightly that in 
the early months the majority 
of the applications would be for 
the mugs, but that as the pot- 
teries put their own brands of 
mugs on to the market for sale, 
our applications would tend to- 
wards the tins. 
In order to act as a check 
on these assumptions we carried 
out successive sample surveys on 


to know the corresponding 
figures for the inter-censal years. 

By various means we have 
attempted to interpolate the 
missing figures and thereby make 


a statistical analysis of the effect 
on demand of a change in prices, 
taking into account the changing 
level of the average consumer's 
incomes. We made use of this 
analysis in connection with the 
derationing of sweets. 

The census figures also enable 
one to assess the performance 
of the individual firm against 
the industry as a whole. The 
census has been criticised on 
many sides and there is a wide- 
spread feeling that for business 
men the results do not warrant 
the time and effort spent in its 
compilation. It is true that its 
results may not be of direct 
value to the smaller business, 
but I can say that at least one 
large business has found the 
historical record provided by the 
first production censuses to be 
invaluable. 


ba yg . ‘ decided to offer a free Corona- the relative popularity of the Delay of years 
4% wale a - wr oo tion mug or a Coronation sou- two offers as’ the scheme pro- Ay re 
Es to termine the short-term venir tin of biscuits in return ceeded, and as a result we were In emphasising the historical 
iM effects of advertising, it is €x- for four one-Ib. cocoa labels or able to narrow our margin aepect Gf the coneus, however, 
2 tremely difficult to determine the 4,, equivalent from smaller error so that by the time the ©N¢ must admit that its current 
te long-term effects. | Moreover, packings. We held this scheme scheme closed we had, in fact, Value is small owing to the 
4 even special advertising and Geen Tor sbout nine months met all the demands with prac- ‘2lay of years in the publication 
ah market schemes are often well until the Coronation. We had, tically no wastage. of the industrial summaries. 
4 + pe = aay nd ye therefore, to reckon first how = + gyn sales —— are ~~ 
of e sales vitality and genera Bad experience able as an indication of the 
M- flexibility of the organisation in pene P a yl ay Value of health of the industry, as a 
xe a competitive market. The ible for the souvenir, how many This somewhat complex iso- yardstick against which to judge 
2 assessment of the effect of adver- were within reasonable reach of lated event illustrates one fact the performance of the individual 
ae tising upon past sales or future becoming eligible by a little which is of immense value in firm and as an important factor 
pe estimates must always be largely additional effort and then to sales forecasting—the accumula-~ in sales forecasting. Such figures 
= a matter of judgment. The assess the natural inertia which tion of market experience, Very must, however, be up to date 
: ‘f soundest basis for such judgment so often renders good intentions often market research is directed and it seems that in many in- 
ea is past experience, and this again abortive. to a specific and immediate prob- dustries the industrial association 
es" emphasises the importance of lem, but in fact we so often is developing as the agency for 
ye fully documented historical sales Considerable commercial risk find that it only yields up its collecting and disseminating this 
e% records full value over a number of information. 
oes For instance, when my com- At first sight it seemed to years when a general picture of The forecaster should  en- 
i. oy Be recently - special offer present a stupendous task of the market has been built up. deavour to set his own firm and 
Bs = ers to sell one of our judgment and a considerable This experience seems almost industry within the national 
as verages, we estimated the  (ommercial risk involving surreptitiously to creep into framework. In my firm we have 
| quae ~ mf A smneense thousands of pounds. Moreover, one’s judgment and forecasting. always maintained that our com- 
oy Ayn merge ee hy fas we naturally had no precedent There are other useful sources titors are not only the other 
4 the full details of ae ror, whatsoever to guide us. of background data, apart from undreds of firms in our in- 
ie signs, faking dike leeeetne Gach In this problem we were very market research, in the general dustry, but the myriad other 
a a rtant matters as the date ™&terially helped by the con- venture of sales forecasting. In attractions for the public purse, 
a of eaahion the period of sell. Siterable background of research the first place there is the Census ¢-8-, entertainment, travel, nylons, 
me 3 ing and the cittite taise louie information accumulated about of Production. Unfortunately, ‘e-cream and so on. An in- 
Sy * our products. Theough our con- the musccaaive censuses have not — pee aoe of 
re y summer panel we knew the num- always n compiled upon the ‘the pattern of public spending is 
:, Use of pilot schemes ber of families buying and the same basis and they would be being built up through govern: 
é When there is no previous ex- different quantities of cocoa of greater value if we were able ment statistical sources, but un- 


fortunately the inadequacy of 
past statistics makes comparison 
over any length of time some- 
what hazardous. Perhaps in 50 
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A lot of market research work preceded the design of the new 
“Tester” devices for Charnos stockings which are seen here on 
a typical retail counter. 


Latest sales aid makes the 
choice of nylons easier 


A NEW device that will help 
customers to select the 
most suitable type of stockings 
has been introduced by Charnos 
Hosiery Ltd. 

About a year ago this firm, 
solely manufacturing fully 
fashioned nylon stockings, intro- 
duced crepe nylon. A_ few 
months ago the company came 
out with 12 denier nylons—their 
“Finesse” type. The story of 
their novel double-pack np Ube 
told in full in ADVERTISER'S 
WEEKLY (January 28, page 194). 
The development of the new 
sales and customer aid is further 
proof of the Charnos determina- 
tion to deploy all possible force, 
through advertising by poster 
and press and likewise at the 
point of sale, to keep its hold 
upon the market despite the 
intensification of retail com- 
petition. 

This company have carried 
out a lot of market research 
among the stocking buying 
public and this has resulted in 
the appearance of the Charnos 
“Tester.” 

There are two schools of 
thought regarding the actual 
selling of a pair of nylon 
stockings : 

@ The customer must see and 
handle the goods she is 
buying. She wants to see 
the texture of the fabric 
against her flesh. She wants 
to see the shape of the heel. 
She may, in doing so, dam- 
age the stocking on her rings 
or her finger nails. 

® The customer must receive 
her stockings in a closed 
pack, so that there is no 
risk of damage prior to pur- 
chase. She cannot, however, 
examine them for colour, 
texture or style. 

The Charnos “Tester” over- 


The familiar Charnos stocking 

advertisements were esented 

“live” at a recent press luncheon. 

Voice and Vision Ltd. are the 
agents. 


comes all these problems. A 
comprehensive market survey 
has shown that it will be appreci- 
ated by both consumer and store 
buyer alike, 

The device is a neat mobile, 
designed to carry and display six 
stockings, showing texture, 
colour and heel and foot style. 
In contrast to the lower part of 
the stocking which is fitted over 
a frame, the top of the leg hangs 
free, allowing the customer to 
handle the fabric and to examine 
its texture against her skin. 
The “Tester” thus ably displays 
the Charnos range. 

There is a  colour-swatch 
attached to each tester, to com- 
plete the picture. These items 
are to be given a trial in selected 
stores throughout the country. 


COMPANY MEETING 


ADVERTISER'S WEEKLY 


Daily News Limited. 


(Proprietors of News Chronicle and The Star) 


MR. L. J. CADBURY ON A SATISFACTORY 
YEAR 


The annual genera! meeting of 
The Daily News, Limited, was 
héld on May 26 in London, 

Mr. L. J. Cadbury, the chair- 
man, who presided, said: 

In submitting the directors’ re- 
port and accounts for 1953, | am 
glad to record a satisfactory 
year’s trading. Capital and 
revenue reserves have risen from 
£2,170,000 to £2,451,000, the in- 
crease being due to the receipt 
of war-damage claims from the 
Government in respect of plant 
destroyed by enemy action and 
to the retention in the business 
of a very substantial amount of 
the year’s profits. 

These gains and a reduction in 
newsprint stocks have raised our 
balance at the bank and in cash 
to £381,000. 

Our old buildings Nos. 19 to 
22 Bouverie Street which were 
blitzed during the war have now 
been replaced by one of the most 
up-to-date newspaper offices in 
the country. It was completed at 
the turn of the year. Our pro- 
cess departments housed tem- 
porarily in an adjacent building 
will occupy the top floors, the 
middle ones will used for 
much needed extra editorial and 
type-setting space. In the base- 
ment we have made provision for 
two high-speed printing machines 
which are under construction, 
They will be particularily useful 
in speeding up the output of the 
various editions of the Star. 

During the year the average 
daily circulation of the News 
Chronicle was 1,358,289 and of 
the Star 1,109,183. The advertis- 
ing situation on both papers has 
been most encouraging and a 
number of important news 
advertisers have used our 
columns. 


The News Chronicle 


Editorially, the News Chronicle 
has been extremely active at 
home and abroad where a great 
effort has been made to keep our 
Foreign Correspondents mobile, 
For instance, Vernon Bartlett, 
William Forrest, Stephen Barber, 
James Cameron, and David 
Walker have been constantly on 
the move between such places as 
Persia, British Guiana, Korea and 
the Belgian Congo. Incidentally, 
the visit to the last country gave 
us one of the most outstandin 
features of the year, a series 0 
articles on Albert Schweitzer, one 
of the 1953 Nobel Prize winners, 

During the year increasing 


attention has been paid to educa- 
tion whilst in the City the paper's 
vg ad has continued to be up- 
eld by Oscar Hobson and Paul 
Bareau. 

We have maintained our exclu- 
sive rights to the Gallup Poll of 
public opinion, which Ae been 
quoted widely. 

On the domestic side the News 
Chronicle Coronation House 
Competition should be men- 
tioned; it attracted over one 
million entrants and competitive 
designs were submitted by 521 
architects. 

Among our publications New 
Elizabethan Homes and the I-Spy 
booklets have proved great suc- 
cesses; over two million of the 
latter have been sold, many 
having been taken by schools. 
Over half-a-million children are 
actively engaged in the I-Spy 
Tribe and their number grows 
daily. 


The Star 


The Star circulation has been 
helped by the succession of in- 
formative and entertaining fea- 
tures, many of them of particular 
interest to women. Among them 
was the long campaign for re- 
form of the Mental Laws which 
was followed by the Prime 
Minister's announcement of the 
Royal Commission on the Law 
Relating to Mental Illness and 
Mental Deficiency. Another ex- 
ample was the series entitled 
4 Moral Challenge” to which 
the Bishop of London and other 
leaders of religious and social 
thought contributed. 

The head of the British Trade 
Mission to Moscow wrote a 
series of articles entitled “Busi- 
ness Man in Moscow” which was 
quoted all over the world includ- 
ing Moscow. A readers’ letters 
feature has become quite famous 
under the title of “Bright Ideas” 
and in six months drew 170,000 
letters. 

We regret that newsprint is still 
one of the few remaining 
rationed commodities. ’ 
limitation on ging makes it 
difficult to deal adequately with 
the great volume of home and 
foreign news that we should like 
to print. We appreciate that a 
step has been made in increasing 
imports of paper and pulp from 
Canada and Scandinavia, but we 
hope the Government will see fit 
in the near future to remove the 
present restrictions altogether. 


The report was adopted. 
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ADVERTISER'S WEEKLY 


Review of Advertising 


Not so funny as Punch 


HAVE always thought 

Punch a funny paper— 
funny peculiar as well as 
funny ha-ha—and the funniest 
thing of all is the attitude of 
its advertisers. 

You might imagine that most 
of them would at least make an 
effort to match their copy to the 
reader's mood. Without digging 
the reader in the ribs or looking 
for a laugh in every line they 
might at least be expected to let 
a little cheerfulness creep in. 
After all, there is overwhelming 
evidence that advertisements are 
more effective when they are 
written or designed in the style 
of the magazine where they 
appear, 

But it seems as though Mr. 
Punch’s advertisers—with a few 
irrepressible — tions—take the 
gloomiest possible view of his 
readers’ taste. In words of the 
most funereal solemnity the 
aim for dignity and achieve dull- 
ness such as even Carlyle might 
well have envied. 


Worse than that, they are 


sometimes so obscure that one 
suspects that even they are not 
very sure what they are driving 
at. Listen to this: — 


THOUGHTS ARE FREE FROM TOLL 
William Camden (1551-1623). 


To think is not expensive. It 
needs no apparatus, no per- 
sonnel, no premises. The only 
equipment is in one’s head: 
the gears and pinions of the 
brain, and the lever that sets 
them turning. 

Everyone can be a thinker. 
Not a great thinker, perhaps; 
but the creator, now and then, 
of a thought that has great 
consequences. And that is the 
measure of a thought's great- 
ness: the ripples that it spreads. 

At the k of every new 
industry is such a_ thought. 
Can “it be made some other 
way instead? Marketed or 
assembled more simply? Pro- 
cessed or refined by that 
method or in_ this place, 
instead of as before. A pro- 
gressive industry is the trans- 
lation of these thoughts into 


in our name. 


Warning! 
THE IRAQ TIMES 


Principals and Advertising Agents 
are warned that there is only one 
firm of representatives for the Iraq 
Times in Great Britain. 


OVERSEAS PUBLICITY AND 
SERVICE AGENCY LTD., 


29 Oxford Street, W.1 
GERrard 0737 


We will not guarantee acceptance of 
advertisements from Great Britain 

laced through any other channel. 
No other firm or person is authorised 
to accept or canvass advertisements 


G. Reid Anderson 
Managing Director. 


By COPYTASTER 


machinery, buildings and or- 
ganisation. 

But the climate in which 
such thoughts can first arise, 
and can be expressed in action, 
is one of free inquiry and 
research. Without this, inven- 
tion gives way to maintenance. 
A trained man can be a tech- 
nician; it takes a free man to 
be a_ thinker. Esso—Esso 
Petroleum Company, Limited. 


The hidden meaning 


I have read this three times 
in the hope that some kind of 
hidden meaning would cease 
lurking between the lines and 
make itself manifest but I am 
completely baffled. I know only 
that it is nicely calculated to take 
the smile from the face of every 
reader of Punch, and if I were 
the editor I would have paid it 
to stay away. 

Next we come to a pronounce- 
ment by the United Steel Com- 
panies Limited—a very heavy 
affair indeed. But you are going 
to be luckier than I was; you 
are spared the first two para- 
graphs. The third, and iast, is 
this : — 

“Constant research by the 
company in collaboration with 
many other industries antici- 
pates new _ metallurgical 
requirements called for by pro- 
gress in fresh fields of develop- 
ment. In this way the interests 
of the whole country are 
served and its economy en- 
larged.” 


“Words, words, words,” said 
Hamlet. “Scribble, scribble, 
scribble,” said the king. 

However, cheerfulness does 
break in. Lord Brabazon must 
surely be the wittiest after- 
dinner speaker of his generation, 
and his personality illumines 
every sentence and almost every 
word of the advertisement in 
Punch for the Daily Mail. Here 
is the opening paragraph : — 

I well remember the first 
issue of the “Daily Mail.” My 
father showed it to us with all 
the pride of someone entirely 
responsible for its production. 
lt cost a halfpenny. The 
opinion of the family was that 
it would go far. We were 
right. 

For the copywriter of United 
Steel I particularly draw atten- 
tion to the short sentences and, 
above all, the short words. 

* oh * 

You may remember that some 

weeks ago I expressed a little 


Sophisticated catcons 


mye 


SOME) ORGESET LTO. 46 FOLAWO STREET. we 


This is a really stunning drawing 
—but will others copy it too 
soon? 


disappointment that the French 
Government could find nothing 
more enthusiastic to tell tourists 
about its cuisine than “good 
food.” The advertising agency 
was cross and said rather tartly 
that the advertisement had pro- 
duced very satisfactory results, 
which takes us no further until 
we know how easily it is 
satisfied. 


Meanwhile, the Spanish 
Government has tried its hand, 
and this is what it says about 
food : — 

“Eating and drinking are a 
major holiday pastime in 
Spain. Never eaten the sea- 
food dishes of Catalonia? 
Never tasted the Serrano ham 
of Sevilla—with a glass of 
Spain's incomparable sherry? 
Ah, what treats in store!” 
“Good food,” says France in 

the detached and disinterested 
voice of a dietician or a chronic 
dyspeptic. “Ah, what treats in 
store,” says Spain, and one can 
imagine a fat cook beaming 
happily from his kitchen door. 

In those two you can 
see everything I have been tell- 
ing you for years about the 
importance of enthusiasm and 

@ Continued on page 502 
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1879 — 1954 


AFTER 75 YEARS 


THE CONTRACT JOURNAL 


LIKE THE INDUSTRY IT SERVES, LOOKS BACK 
WITH PRIDE AND TO THE FUTURE WITH CONFIDENCE 


THE FINEST MEDIUM FOR COVERING THE BUILDING & PUBLIC WORKS INDUSTRIES 


THE CONTRACT JOURNAL COMPANY LIMITED 


32 SOUTHWARK BRIDGE ROAD, LONDON, 5.E.}I. 
Telephone: WATERLOO Mi! 


In Northern Ireland 
People are known by the 
Newspaper they read 


People of influence— 
People in the middle and higher 


income groups— 


People who esteem character and 
value quality in the things they 
use and buy— 


These are the kinds of people 
who are daily readers of the 
Belfast News-Letter. 


Established 1737 
More than a newspaper—an institution 


Belfast News-Letter |]| 7? %™ Nese meat 


Doncgall St Belfast 85 Fleet Sty London THE IRISH TIMES 


—the Top of the Mornings 


London Office: 59 Fleet St, E-C4 
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Invitation 


ARTIST PARTNERS LTD x 


We believe there is a general 
impression that we are too busy 

to represent additional Artists 

THIS IS NOT SO 

We are organised and staffed to handle 


up to six more first class Artists 


If, therefore, you contemplate 


appointing an Agent or changing 
your Agent and think you 

might like to join us, we should be 
most happy to meet you 


Please note that we do not handle 
book illustrators, textile designers, 


or exhibition stand designers 


Please telephone for an appointment with 


G. DONOVAN CANDLER 
MANAGING DIRECTOR 


44a DOVER STREET, 
LONDON, W.1 


TELEPHONE: HYDE PARK 9941 
(SIX LINES) 
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KRAFT 


MARGARINE 


The headline of this advertisement is very, naughty indeed, m 


Copytaster's opinion. 


He thinks the approach was better handled 


in the United States. 


© REVIEW OF 
ADVERTISING -com. 


personality in copywriting. If 
the French advertisement was 
satisfactory, the Spaniards must 
be in the seventh heaven. 

And now let us leave Punch 
and look at some odds and ends. 

The why and wherefore of 
fashion advertising are mysteries 
to me, but | feel that (on page 
500) there is a _ fine draw- 
ing for Linzi dresses. Its 
style reminds me vaguely of 
some of the posters drawn by 
the Beggarstaffe Brothers at the 
turn of the century, and I can 
remember nothing like it for a 
great many years. 

When an advertiser develops a 
new style, or revives an old one, 
it is a pretty safe bet that half 
a dozen others in the same line 
of business will be copying it in 
three months. This style will 
look very horrible in the hands 
of a pale imitator. Is it too 
much to hope that “Linzi” will 
be allowed to reap the benefit 
of her, or, I suppose, his, 
originality and courage for four 
months instead of the customary 
three? 

No, I thought not. 


Kraft Margarine have a good 
strong layout in the women’s 
magazines, with a picture of a 
greedy but not unattractive little 
girl guzzling a slice of bread and 
marge. So far, so good. As my 
women’s panel prédicted, the 
price is .sky-high compared with 
the old “pool” margarine, but in 
a frenzy of British understate- 
ment the advertiser faces the 
facts in his first paragraph and 
says “It costs a penny or two 
more—and it's worth it!” 

That is very brave and dis- 
arming and highly commendable. 
But the headline of the advertise- 
ment is very naughty indeed. | 
would never have believed for a 
moment that a national maga- 
zine would allow anyone to 
print: “Bet you like it better 
than butter!” How would 
one journal like to see a com- 
petitor’s announcement saying: 
“Bet you'll find more photos of 
Royalty than in... 

So three big boos for Kraft 
and everybody concerned. 

And a reminder that a British 
agency in New York not only 
got round the difficulty but made 
its client’s advertising twice as 
lively and memorable by always 
referring to butter as “you-know- 
what.” 


© THE FORECASTING 


OF SALES -continued 


years’ time the position of the 
forecaster will be very different 
in this respect. 

There are three aspects of the 
national picture which will 
interest almost every sales fore- 
caster who deals with consumer 
goods. 

®@ The change in size and age 

structure of the population. 
® The change in income dis- 
tribution since 1939. 
®@ The change in consumption 
that has occurred in some 
commodities over the last 
SO years. 

The population question is 
fundamental to the demand for 
almost every commodity. We 
have seen a substantial change 
within the last 15 years in the 


| income distribution; the general 


feeling is, perhaps, that this re- 
distribution has for the present 
gone far enough and | would 
imagine that most forecasters 
would not expect to see the 
pattern change much in the next 
20 years. 

As regards the pattern of con- 
sumer expenditure, | believe that 
this has still to settle down after 
the late war. The demand for 
all commodities has not yet 
found its level following con- 
sumer rationing and the dis- 
turbance caused by the war. We 
are gradually seeing a new pat- 
tern of life emerge, a pattern 
which is likely to put more 
emphasis on what used to be 
considered the luxuries, and 
possibly less emphasis on per- 
sonal services. 
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June 3, 1954 


After 25 years Lancashire 


says it with music 


y S boc EDIT or to manage 

a newspaper is like 
conducting a big orchestra. 
There is the symphony of 
mechanical, advertising, pub- 
lishing, secretarial, accounts, 
engraving and half-a-dozen 
other departments to weld 
together into a_ coherent 
harmony.” 

Thus the editor of the West 
Lancashire Evening Gazette in 
silver jubilee mood reviewing the 
past 25 years, and paying tribute 
to his keen and loyal band of 
helpers. 

“You have to ensure that 
every member of the vast or- 
chestra plays the instrument for 
which he or she is best fitted, 
that the effort is co-ordinated 
and combined, and that there 
are no more sour notes than 
need be. 

“You have to try to make 
the result acceptable to the 
public who pays the piper even 


with = = 
WILTON EVAN 


though you may call the tune. 
And every now and then you 
have to be prepared to say 
ge things and take un- 
popular lines, notwithstanding 
the fact that the welfare of hun- 
dreds of families depends upon 
your making your product ac- 
ceptable to the public.” 

It may have been said before 
-but never, I'll warrant, more 
musically. . 
And never with more sincerity. 


8 a * 


A HAPPY COINCIDENCE was en- 
joyed by the Oldham Chronicle 
recently. On the day on which 
this weekly celebrated its hun- 
dredth birthday it was able to 
record the fact that the Oldham 
Evening Chronicle, its junior by 
26 years, had, for the first time 
in its history, sold more than 
45,000 copies. A panel on the 
weekly’s front page said: “We 
could hardly have wished for a 
better birthday present from our 
readers.” 

A 24-page Centenary Supple- 
ment contained a message from 
Sir Winston Churchill, hoping 
that the paper would continue 
to flourish for many years, 
honest, fearless and independent 
in its judgment. He added: “I 
have always kept a specially 


The Liverpool Daily Post & 
Echo Ltd. are installing this 
“Slot Newsboy,” which mem- 
bers of the public are seen 
testing. It is made for them 
by the Parkfield Engineering 


Co. Each machine holds 
between 100 and 150 of the 
average-sized papers of to-day. 

The mechanism. can operate on 
almost any conceivable com- 
bination of coins, claim the 
manufacturers, 

Not only newspapers can be sold 
in the “Slot Newsboy.” It is 
able to deal with many other 
types of publications. 


warm place in my heart for the 
town, whose citizens first re- 
turned me to Parliament as long 
ago as the autumn of 1900.” 


* * * 


BUMPER ISSUES continue to 
make encouraging news. Recent- 
ly the Surrey Advertiser pub- 
lished its biggest issue ever. [{t 
ran to 24 pages, and at eight 
columns to the page was larger 
than any of the pre-war seven- 
column issues. Four pages were 
filled by an advertising feature 
“Guide to New Cars,” and the 
paper carried a total of 125 
columns of advertising. This 
helped to, put the average 
amount of advertising in the 
issues of the Surrey Advertiser 
since the beginning of March to 
well over the 100-columns a 
week figure. 

The paper has proved a 
popular medium with motoring 
advertisers and it was the suc- 
cess of earlier motoring adver- 
tisements that prompted the 
four-page feature. Three half- 
pages and a full page—the latter 
for the local Armstrong-Siddeley 
dealers, Clarke’s of Pirbright 
have already been used by 
motoring interests last month. 


ADVERTISER'S WEEKLY 


SERIES ONE 


THE ROYAL HOSPITAL 


In and around 


Old Chelsea... 


I’ 1682, Charles LI laid the foundation stone 

of the Royal Hospital, Chelsea. This 
building, completed in William and Mary’s 
reign, is one of the finest of Sir Christopher 


Wren’s masterpieces, 


Originally constituted for the “ relief of 
indigent officers, maymed and decayed 
soldiers ”, it has through the years provided 
a home and last resting place for Chelsea 
Pensioners. 

Day & Wilkins Ltd., litho and letterpress 
printers of Chelsea, with their modern plant, 


always maintain a fine tradition of “ service 


with the colours ”. 


Day & Wilkins 


LIMITED 
69, Old Church Street, Chelsea, S.W.3 


FLAxman 0942/3 
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is German 


weapon in Danish market 


Most Danes cos read, write and eaderstand German while only 2 comparative few are 


si acquainted 


th English. For this reason German traders find the going easier in 


this market. A new edition of an aid for advertisers has recently been published. 


HE IMPORTANCE which 
the Danish market holds 
for the United Kingdom can 
quickly be noted by the fact 
that last year goods and equip- 
ment worth more than £63 
million went into that com- 
paratively small area of 
Europe. How is British trade 
with Denmark currently faring? 
According to the British 
Import Union, a Danish organisa- 
tion which is concerned to watch 
over the interests of British- 
Danish trade, Danish importers 
were now “less dissatisfied” 
with the price, quality and 
delivery of British goods. 

There is a good deal of frank 
criticism on the part of the 
Danes of British methods of 
trading and some unfortunate 
comparisons drawn with those of 

Germans. The main 
criticisms relate to the tardiness 
of British manufacturers in 
sending quotations. It is also 
remarked that British quotations 
are very often not drawn up with 
sufficient clarity and that insuffi- 
cient technical details are pro- 
vided, Furthermore, measure- 


metric system. A good deal of 
discontent has been caused by 
late deliveries, although this 
complaint has not been heard so 
much in recent months, German 

king is usually considered 

ter than that used by U.K. 
firms. Terms of credit are very 
often not so advantageous as 
those offered by Germany. 
Arrangements for spare parts 
and service also are not as good. 


English not understood 


Where catalogues and leaflets 
are concerned, U.K. manufac- 
turers sometimes issue first-class 

roductions, but very often these 
ail to be of much use to Danish 
inquirers because English is not 
widely understood. Catalogues 
should be translated into Danish. 

It should be borne in mind 
that most Danes can read, write 
and understand German, but that 
mechanics and technicians are 
not so well acquainted with 


English. 
This is an important point 
in sales on literature. 


Advertising and 
selling problems 
in Switzerland ? 


and English but 
pa Fe on Mer works ted 
do not. It is advisable to 


make promotion literature 
understandable not only to the 


executives but to the foremen 

. who may have to use the 
machinery and who may in 
due course themselves become 
executives. 


Lack of supervision 


As to advertising, it is con- 
sidered that too many British 
firms leave this matter entirel 
in the hands of their Danish 
distribution agents and do not 
supervise the advertising to an 

uate degree. Very often 
they are not aware whether 


advertising is done or not. 
On the other hand, German 


DENMARK 


advertisements can be seen every- 
where in Denmark with resultant 
good effects on the possibility of 
German firms obtaining business. 
Last year was a comparativel 
good period for Denmark bot 
employment and 


produc- 
tion also rose, In this connec- 
tion it is worth recording that 
whereas some years ago, agri- 
culture was the dominant feature 
of Danish economic life, industry 
to-day represents 34.7 per cent 
of the number of workers as 
compared with the 23.7 percent- 
- employed in agriculture. 

is development gives Denmark 
we ——- of ~~ less 

t on agriculture. 

Considerable trade with other 
countries has been developed by 
Denmark and in addition to her 
agricultural and food exports she 
is also an exporter of industrial 
equipment and ships. For in- 
stance, at the present time she is 
handling an order for the Soviet 


Union covering five cold-storage 
ships for delivery in 1955-56. 
Denmark is also providing the 
U.S.S.R. with considerable quan- 
tities of butter. 

Marconi’s Wireless Telegraph 
Company recently succeeded in 
obtaining a valuable order from 
Denmark for television trans- 
mitters. Great Britain obtained 
this important order in the teeth 
of severe competition from the 
United States, Germany and 
Holland. 


* * * 

The 1954-5 edition of Eberlin’s 
Bladliste has _ recently been 
published. This is the fifth 
edition and ever since the 
, A. saa which  Eberlin 
a is ivertising agency) 
produced in order to present data 
of press advertising media in 
Denmark, this publication has 
widened its scope. It now con- 
tains not only circulation figures 
with breakdowns, rates and 
technical data, etc, for all 
Danish dailies, weeklies and 
trade publications, but it also 
has a special section for cinema 
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and poster advertising. Further- 
more, it contains something of 
special interest to British adver- 
tisers and potential exporters to 
Denmark—a substantial list of 
national advertisers broken down 
into bag or categories giv- 
ing the total amount of milli- 
metres (or column inches) used 
by individual advertisers. 

One can, for example, look up 
Elizabeth Arden in the special 
register and under the heading 
“cosmetics” find that in 1953 
that firm had used 112,100 mm. 
of space in the Danish press and 
was the third heaviest advertiser 
after Nivea and Tosca 4711. 
Likewise, under cars it becomes 
evident that Britain’s keenest 
competitor on the small car 
market, the German Volkswagen, 
was advertised more in 1953 
any other make of car. 

The material for the list of 
national advertisers and the 
number of millimetres used in 
= “e~ x. ~ Eberlin’s 

— y in, Tidende, 
Politiken and Erhvervsliv. 

There is only one drawback at 
the present moment—the whole 
of Eberlin’s Bladliste is in 
Danish, However, M. Borch- 
Madsen, managing director of 
Erik C. Eberlin, has expressed 
his intention of working out a 
special supplement thus enabling 
people in English-speaking 
countries to use all the facts and 
figures in the publication. This 
English supplement should be 
available by the autumn. 


NEWS 
FLASHES 


Gee boost 
MARKETS 

NEW campaign has been 

launched in Canada to en- 
courage the buying of British 
goods. A leading Canadian 
industrialist, James S. Duncan, 
who is also chairman of the 
Dollar-Sterling Trade Council 
in Canada, is responsible for 
the drive. 


As a part of the campaign, Mr. 
Duncan has written to 2,600 
Canadian concerns including 
manufacturers, mining companies 
and oil companies. Advertising 
agencies and firms exporting to 
the Canadian market may be 
interested to see the terms in 
which he has addressed their 
customers or potential customers. 
They may well wish to follow up 


tising organisation with 50 branch offices. 
General information and 


exact estimates are supplied free and 
without obligation to you. 


Write to our fully equipped 
Foreign Department, 


3 Av. Benjamin-Constant, 


Canadian drive to 


UK imports 


the text of the letter: 
“You are no doubt aware of 


the fact that the objective of the 
Dollar-Sterling T Council is 
to promote two-way trade 


between the United Kingdom and 
Canada, continuing an_ effort 
launched in 1949 when we faced 
the real danger of the collapse 
of our British markets due to 
non-availability of dollars. Des- 
Pite a growing dependence on 
exports to the United States the 
U.K. still remains our largest 
market for farm products and our 
second largest for other 
The retention and growth of this 
traditional overseas market is 
vital to our future prosperity. 
“As you know, the dollar prob- 
lem has restricted our British 
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We know her little secrets—maybe YOU too would like 
to share our knowledge. 


Incidentally, we shall have to introduce her to you first. 


She is your Danish customer—in fact one of the better 
ones-— 


Furthermore, she is a regular reader of Berlingske 
Tidende—the leading Danish newspaper. About half of 
our readers are women, 90% of them are housewives, 
of whom 40% earn their own living or contribute 
financially to the common household. 


She and her two million sisters contro] more than £400 
million a year—much of which is spent on British goods. 


If you want to know something about her tastes and 
habits, we are in the lucky position of being able to tell 
you. How? Well simply by asking her—through the 
Danish Gallup Institute. 


We know how often she visits her hairdresser, and if she 
owns a sewing machine. We know, whether she prefers 
tea to coffee, how she washes, cooks, preserves—what 
kind of cosmetics she prefers: whether she likes knitting 
or not, and many other interesting details. 


Comparing her purchasing power with the average of her 
sisters, she is fairly well off—as most Berlingske readers 
are. That's the reason why it will always pay to 
advertise in 


For any further information we will be only too pleased 
to give you the authentic figures. You just need to 
apply to our 


Exclusive representative in Great Britain 
JOSHUA B. POWERS, LTD. 
14 COCKSPUR ST., LONDON, S.W.1 (Tel. WHitehall 3366) 


IN DENMARK YOU NEED 


ADVERTISER'S WEEKLY 


Hjemmet 


Wherever you go in Denmark you will find 
Hjemmet — the home You will 
find it in almost every fou rth home in the 


coumtry, every week and all the ‘week, 
jemmet gives your ape oe a foo 
hold in the family. Net sale 248,993 weekly. 


AND 


Magazine of the om. fashion- 


j tional 
medium with a net circulation of 205,152. 


Exclusively represented in U.K. by 


JOSHUA B. POWERS, LTD. 


14 COCKSPUR STREET, LONDON, S5.W.1 
Tel.: WHitehall 3366 


* 


* 


Quality coverage 
in South Africa 


Cape Town CAPE TIMES 
CAPE TIMES WEEK-END MAGAZINE 
Durban NATAL MERCURY 


SOUTH AFRICAN WOMAN'S WEEKLY 
Johannesburg RAND DAILY MAIL 


National SUNDAY TIMES 
SUNDAY EXPRESS & HOME JOURNAL 
DIE LANDSTEM 
SPOTLIGHT 
FORUM 


NEWSPAPERS LTD 


24 Holborn, London, E.C.!. Tel. HOLborn 4144 
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HUGH C. MacLEAN 


PUBLICATIONS LTD. 
OF 


TORONTO + CANADA 


Have pleasure in announcing the 
appointment of 


COLIN TURNER 


(LONDON) LTD. 


as their sole representatives for the 
United Kingdom and Europe 
(excluding Germany). 


ee 
THE HUGH C. MACLEAN GROUP OF 
PUBLICATIONS consists of the following : 
BOATING 
CANADA LUMBERMAN 
CANADIAN WOODWORKER 
CANADIAN AND WORLD TRAVEL 
CANADIAN TRANSPORTATION 
ELECTRICAL NEWS AND ENGINEERING 
ELECTRICAL CONTRACTING AND MAINTENANCE 
ENGINEERING AND CONTRACT RECORD 
FURNITURE AND FURNISHINGS 
HARDWARE AND HOUSEWARES 
MacLEAN BUILDING CATALOGUE 
MacLEAN BUILDING REPORTER 
RADIO, T.V., AND APPLIANCE TRADE BUILDER 
SHOE AND LEATHER JOURNAL 
THE GROCERS’ MAGAZINE 


Specimen Copies, Rates and full particulars from : 


122 SHAFTESBURY AVENUE, LONDON, W .1 


GERrard 7459 


= NEWS FLASHES —cont. 


exports seriously since the war. 
At one time our sales were prac- 
tically dependent on U.S. and 
Canadian loans and were limited 
to essential goods which Britain 
could neither do without nor 
procure elsewhere. Since then 
Britain has made great progress, 
and we have reaped the benefit 
in freer access to the British 
market for our primary products. 
Nevertheless, the dollar problem 
is still with us and remains a 
serious barrier to the develop- 
ment of our overseas trade. 


Pattern of trade 


“Our sales to the U.K. in 1953 
exceeded our purchases by $214 
million, whereas in the same year 
we experienced a trade deficit 
with the U.S. of no less than $766 
million, which would have had a 
serious effect on our economy 
were it not for the temporary 
balancing factors of U.S. capital 
investment which is continuing 
to flow across the border. In 
1949 I suggested to a group of 
leading Canadian firms, including 
our company, that they should 
survey their purchases to see 
whether some of these could be 
switched from U.S. to U.K. 
sources, The results were excel- 
lent and a material increase in 
purchases from Britain followed 
within 12 months. 

“I believe the time has come 
when similar action should be 
taken again. If we do so we 
will meet with greater success 
than a few years ago, because 
British prices as a whole are 
more competitive and deliveries 
are very much better. 


Eliminate the deficit 


“T feel very strongly that it is 
in Canada’s best interest that we 
should readjust somewhat our 
buying habits. We import so 
heavily from the U.S. that a 
diversion of only seven per cent 
of these imports to the U.K. 
would eliminate Britain’s trade 
deficit with us and go a long way 
to ensure our continued and 
expanding sales to this historical 
market. Our company is 
presently engaged once more in 
a careful survey to see what 
equipment, raw materials or 
components we could advan- 
tageously buy from the U.K. If 
you do likewise you will, no 
doubt, find that your survey will 


Zagreb Fair 


The continued desire of Yugo- 
slavia to industrialise and the 
more recent emphasis on the 
improvement of her agriculture 
have both served to maintain a 
brisk demand especially for 
capital equipment and machinery. 
Her finances are, however, likely 
to permit only a part of that 
demand to be satisfied at once. 
According to the Board of Trade, 
there would thus appear to be 
interesting long term prospects 
for United Kingdom capital 
goods as well as some immediate 
openings, and the annual Inter- 
national Fair at Zagreb (Septem- 
ber 3-14) offers an excellent 
opportunity to bring U.K. pro- 
ductions to the notice of local 
buying circles. 

A large 


26,000 square of 

space at this fair is occupied by 
exhibits from countries outside 
Yugoslavia. At the 1953 fair 
16 countries were represented by 
a total of more than 700 firms, 
many of them showing in 
national pavilions. 

The U.K. pavilion was re- 
ported to have been among the 
most impressive of the foreign 
sections. In all, Britain con- 
tributed 164 exhibitors, who 
occupied an area of 20,000 
square feet both inside and out- 
side the British Pavilion. 

The U.K. agents for the 
Zagreb Fair, Auger & Turner 
Group Ltd., are again organising 
the British Pavilion as they have 
done for the past three years. 


yield interesting results, and if 


. you are prepared to go along 


with my suggestion you will, I 
believe, be making a fine con- 
tribution to the maintenance of 
Canada’s trading position. 

“All the evidence proves that 
we as a nation cannot prosper 
unless we maintain our overseas 


markets.” 
am nd 


Considerable interest was 
raised by the exhibition of 
British addressing machines 
which was held in Helsingfors by 
Adrema Ltd. The machines were 
all shipped from Britain especi- 
ally for the exhibition which was 
organised and planned by the 
Finnish agent, G. Branders, of 
Oy Bradma. 

The building in which the 
show took place was the Finnish 
Commercial Academy. 


View of the ex- 
hibition of British 
addressing mach- 
ines organised in 
Helsingfors. lm- 
ports of United 
Kingdom goods 
into Finland rose 
during the first 
quarter of this 
year. 
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Exhibition stands at the BIF 


a STAND for the United Steel Companies Ltd., at the British 
Industries Fair was on an island site and consisted of an enclosed 
lounge, bar and offices, with access by two bridges over the surround- 
ing gardén of exotic plants set in large pebbles. The roof was 
supported by castellated beams and in addition to general and display 
lighting, the whole area was lit by 62 s y= metal reflectors suspended 
from the roof. The stand was designed by the Design Research Unit. 


HEIR NEWER materials, as well as new applications for some 
of their standard products, were shown by Bakelite Ltd., at the 
B1F. There were elass-reinforced materials in the form of a 
polyester chair designed in Bakelite Ltd.'s industrial design studio. 


Albert Milhado & Co., Lid., the 

only firm of representatives with 

a stand at the B.1.F., were able to 

give immediate details on aspects 

of export advertising in respect 

of any of the countries they 
represent. 


The Keystone stand was designed 
and constructed by Pictorial 
Display Ltd. Dorothy Tutin 
visited the stand with Michael 
Gwynne. 
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ADVERTISING IN DENMARK 


Of course. 


POLITIKEN 


DENMARK'S FAMOUS 
NATIONAL DAILY 


London Manager: FRANK L. CRANE 


69 FLEET STREET, 


—e.c.4 


CENTRAL 2811/2 


AND 


for reaching the 
products ; this wi 


essentia 


Mechanical World 


ENCINEERINC RECORD 


Undoubtedly one of the best media 


ly-read engineering 
journal, — monthly, is an 
for every techn 
Send for free specimen copy 

and rate card... 


EMMOTT & CO. LTD. 3! KING STREET WEST, MANCHESTER 3 
LONDON OFFICE: SO TEMPLE CHAMBERS, TEMPLE AVENUE, E.C.4 


of technical 


advertiser. 


Mw 4 


DISPLAYS 


LIMITED 


WORKS & ADMINISTRATION 
EASTWOOD STREET, S.W./6, 
Tele: STREATHAM 4245 

4595 
HEAD OFFICE 


171, NEW BOND STREET, WA. 
Tele: GROSVENOR 871i 


MERCURY. 


EXHIBITIONS 
DISPLAYS 


SILK SCREEN 
PRINTING 


AND 


PERSPEX 
FABRICATION 


Secret 
publicity 


Ridiculous, isn't it? yet we have proof that 
many technical journals with a limited 
volume of advertising bring greater response 
than their “bet you can't find your adver- 
poraries. Our own well 
| balanced “WATER & SANITARY 
ENGINEER” is the answer to this 
problem if your message is to the water or 
sewage works engineer or civil engineer, 
Study a specimen copy. 


| DALE, REYNOLDS & CO. LTD. 
32 Finsbury Square, E.C.2 


HENDON 
BILLPOSTING 
COMPANY 


SPRING STREET W.2. 


’ 


G. F. TOMKIN LTD 


FOR COLOUR PRINTING 
ON VERTICAL MIEHLES, 


HEIDELBERG CYLINDERS 
AND L&M 2 REVS. 


GROVE GREEN RD., LONDON, E.11 
DAY AND NIGHT PRINTERS 
TELEPHONES : ‘LEYTONSTONE 1164/5 


WPTOTYPE> #61 course 


| GIANT ENLARGEMENTS 
up to 80 sq. ft. in one piece 


yas Sateape Se Led., Brownlow fd. 
London, Ealing 2691 
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Photography in Advertising 


cs a 


= > 
a 4 
In the first issue of each, 
a Photograph of the Month-2 month ADVERTISER'S WEEKLY 
* n P ao publish y cutene 
oh ng commerc photograp 
fe A picture that will earn Sieh ySection jam 
s comprising a nominee of the ] 
e 7 Institute of British Photo-{ 
: dollars for Leicester graphers, "the Editor off 
hes ADVERTISER'S WEEKLY and? 
; John Heron. Photographs} 
et T= photograph of the The selling problem that con- should be sent to the Editor‘ 
ee month selected by Apver- fronted Mayne as he undertook and the test of eligibility is 
es TISER’S WEEKLY'S panel on this this commission was that of pro- {simply this .. . is the photo- 
ee: occasion was, appropriately ‘ucing a _— ageeene Age 2 graph selling something? 
38 enough, one of the outstanding ' $ive @ clear account o 


, quality of the material and the \ 
prints hung at the Institute of workmanship; alluring enough to highest possible standard of 
British Photographers’ annual compete in the American mar- printed merchandising. 
exhibition which closed on _ ket with the famous Vanity Fair Mayne—who chose German- 
Tuesday, merchandise; to compete for born Hilde Moray as his model, 

Distinguished Irish-born dollars for Britain in a market because of her natural “feel” for 
fashion hotographer Néel already well served by America’s line and quality and her quick 
Mayne, A.1.B.P., who works in own spinners and lingerie manu- adaptability to the mood sug- 
London, W.1, has created a pic- facturers. More—the advertising gested or induced by a particular 
ture of utmost delicacy yet not medium chosen by Pool Lorri- garment—set to work to produce 
without dramatic strength in mer and Tabberer Ltd. (who use something which would set 
this study of a British nightdress no agent, but handle their ad- American women agog to buy 
made by Pool Lorrimer and _ vertising direct) was the Ameri- Leicester nighties. Within an 
Tabberer Ltd., of Leicester. can Vogue, in which is set the @ Continued on page 51! 


Character in 
industry 


By JOHN HERON 


OTED IN ADVERTISER'S 

WEEKLY (page 388, May 
20) as one of the most success- 
ful exhibitors in this year’s 
show of the Institute of British 
Photographers, Maurice 
Broomfield (he gained the 
greatest number of “Highly 
Commended” awards made to 
any one photographer) is a 
Derbyshire man with a charm- 
ing home and studio (once the 
stables of a noble house) atop 
Highgate Hill. 

He has certainly carried out a 
brilliant job of transformation 
so that to-day, where horses once 
pawed impatient hooves, there 
stands a fully equipped, un- 
usually well designed suite of 
reception rooms, studio and 
darkrooms. Design and display 
are his natural subjects; at Derby 
Art College he won two first 
awards with honours for design 
and display before his 21st birth- 
day. The same year he joined 
Rowntrees of York, where he 
was given the opportunity of de- 
signing special exhibitions for 
home and abroad. It was, and 
still is, his urgent desire to en- 
courage good design and display 
in this country. He used photo- 
graphy extensively in this pre- 
war work and began to realise 
its many possibilities. 


Post-war conditions 


It was, however, his interest in 
social work that brought him his 
first photographic commission, 
which took him to most con- 
tinental countries, making a sur- 
vey of post-war conditions. 
os this trip he finally decided 

e photography his career. 

The rhythm and movement of 
machines and the character of 
the operators captured his inter- 
est and he soon found that most 
of his work centred around large 
industries, illustrating various 
manufacturing processes and the 
finished products. His early 
training as a designer is invalu- 
able to him in his camera work 
to-day, and he still works in close 
relation with the leading designers 
in this country. Though it was 
at first a hard task to influence 
industrialists to use creative 
photography instead of record 
pictures, he now finds a growing 
demand for his type of work. 

His approach to pooteoneny 
is simple. Before taking a pic- 
tures, the subject is osely 
observed, subsequent lighting 
being designed to accentuate the 
character and movement of the 
subject. He feels that although 
fundamental lighting knowledge 

@ Continued on page 510 
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my n°2 


The filters used in full colour PHOTO- 
LITHO PRINTING filter out from each 
negative those colours not required — but 
not perfectly, and an additional amount 
of hand correction is always necessary. 


Masking is one of our latest methods of 
REDUCING EXPENSIVE HAND- 
WORK TO A MINIMUM. Usuall 
“the mask” consists of a half arenath 
positive made from one of the colour 
separated negatives. It is superimposed 
on a negative from the same set and a 
screen positive is made. The dark areas 
of the mask cancel out much of the un- 
wanted portion of the negative, giving a 
very pa better positive than would be 
obtainable by normal methods. 


——> ADVANTAGES 
——, Much speedier reproduction. 
Lower cost. 


ROY LE 


PHOTO-LITHO PRINTERS | 
ALWAYS IN THE LEAD 


ww. R* ROYLE & SON LIMITED 


HEAD OFFICE: LUDGATE SQ* LONDON: €E:-C-4 
Telephone: CITY 6480 


LONDON OFFICE: 85 FLEET STREET, eC. 4 


ADVERTISER'S WEEKLY 


vigorous, and widely read by 
all sections of the community 
in Hampshire, Isle of Wight 
and West Sussex 


EVENING NEWS 


PORTSMOUTH 


HAMPSHIRE TELEGRAPH 
& POST 


CHICHESTER OBSERVER 
SERIES 


The City of Portsmouth with 
its Royal Dockyard and expanding 
industries, and Southsea, a leading holiday resort, 
form the focal point of an area of growing importance 


An attractive market for ALL 
Advertising Campaigns 


Telephone CENtral 2845 


SALES 
CONSOLIDATION 
DEPENDS UPON 
REPEAT 
ADVERTISING 


IF YOU HAVE 
DIVERTED YOUR 
ADVERTISING TO 


BENEFIT OF YOUR 
FORMER SPENDING 
IN OUR PART OF 

LANCASHIRE, 


THE 
BOLTON EVENING NEWS 
CAN PULL IT 

BACK FOR YOU QUICKLY 
AND ECONOMICALLY. 


21/- 
PER Beye INCH A.B.C. DAILY NET SALE 
AND WELL WORTH IT 83,420 


TILLOTSONS NEWSPAPERS LTD. 


MEALHOUSE LANE 6 ARLINGTON 8ST. 


BOLTON .LANCS, LONDON . 8.W.1 
Telephone: Bolton 1993 Telephone: GRO 5220 
Advert. Manager: Wm. Sheppard London Manager: C. A. Miles 
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Speed up 
your Despatch- 


LABELLER 
This model is most useful for the effici- 
ent moistening of small gummed labels, 
factory instruction slips, poster stamps 
and similar items; not the 

least postage stamps, PRICE 25/- 


Ch just” 


The Labeller is clean 
and speedy in opera- 
tion; with the brush 
moistening device 
labels are just ‘flicked 
through’ between the 
pressure bar and over 
the brush and this en- 
sures not too much or 
too little moisture to 
the labels, just suffi- 
cient all-over moisten- 
ing to gummed surface. 

The Labeller is made 
in red porcelain, finish- 
ed with a bright nickel 
feed plate over the tank. 


5" LABELLER ru i» 


general purposes model with a5” 
dampening brush area suitable for +o 
kinds of gummed labels, lndodin 
average parcel label. it wijj moiste 
in any size up to 5” width. PRICE 32/6 


largest model, will be found use- 
ful in factories and packing departments 


BUTTERFLY BRANO for moistening] larger package and bale 
The dampening width is 9”. 


LIGHTNING... romeeoinel 


LABELLER 


dond fe Sludtrated Leaflet to - 
SAMUEL JONES & CO.,LTD. 


NEW BRIDGE STREET, LONDON, E.C4. Tel: CENTRAL 6500 
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is essential, the application must 
be flexible. 

Believing, like Néel Mayne, 
that it is necessary for photo- 
graphers to maintain interest in 
the other visual arts, he still de- 
votes as much time as possible 
to painting. Quite the most 
original and impressive presenta- 
tion of specimens that I have 
seen has recently been devised by 


Broomfield — a handsomely 
spirex-bound book of stoutly 
mounted bled tographs, 


ho 
several tedacter with a 
coloured transparent wrap over- 
lay to give dramatic emphasis. 
For example, two dockside shots 
have a blue overlay which un- 
cannily brings the sea water to 
life: a red-hot cauldron has a 
brilliantly red overlay which 
brings an almost oppressive illu- 
sion of heat to an already vivid 
shot. 
* * * 


HILIP GOTLOP has added a 
Fellowship of the Royal 
Society of Arts to his “bag” of 
distinctions—which includes the 
post of official photographer to 
the Publicity Club of London. 
Gotlop’s business is many- 
sided. A large public both sides 
of the Atlantic knows him as 
author of five books on photo- 
praphy of the nude. A new 
k now in preparation for a 
famous British publisher breaks 
away from this tradition and 


| deals in popular technical fashion 


with the elements of successful 
photographic technique—espe- 
cially lighting—with cameras of 
every type, from box to the very 
latest Rolleiflex. 

Advertisers and their agents 
know him for his versatile colour 
and monotone work, from still- 
life to high-speed action, for a 
very large number of products. 
His claim to have supplied 
photographs for more nationally 
advertised products than ~ 
other one-operator business 
not lightly made. Currently he 
is becoming increasingly in- 


terested in overseas advertising. 
A stickler for detail and atmos- 
phere, he believes that a British 
advertiser publicising a consumer 
product abroad must use models 
in character with the area in 
which the goods are to be mar- 
keted. Hence—to give only one 
example amongst many—he was 
recently commissioned to photo- 
graph _ British West African 
models for a world famous soap 
for a current B.W.A. campaign, 
and toothbrushes, also for the 
same area. 

His huge model file of men, 
women and children (one of the 
most comprehensive in the 
country, he believes) includes a 
great diversity of nationalities. 
There are few corners of the 
globe for marketing in which 
Philip Gotlop cannot at short 
notice produce “local colour” 
models. 

Two other profitable develop- 
ments are keeping him workin 
overtime .. . he has develo 
a considerable dollar-earning 
market for pin-ups in America; 
those tempted to cry “Coals to 
Newcastle!” will be sobered by 
the reflection that yp Fm 
proved, in = y! hard liars, 
that U.S.A. will buy British pin- 
ups; a tribute to the new-minded- 
ness of the “Old Country.” 
Another regular activity lies in 
supplying British national news- 
papers with picture-stories, 
mostly centred round photogenic 
gals. In a constant quest for new 
models Gotlop—who regularly 
receives scores of letters from 
girls who want to break into 
ener and fashion model- 
ing—comes across many who 


have interesting background 
stories. These are invi to a 
weekly “open session” at his 


studio, are photographed, and a 
note made of any possible story 
material. The Evening News, 
the Star and the Empire News 
are among the papers which have 
recently used resulting pictures 
and _ sstories—the latter with 
regularity. 


A dramatic Maurice 
Broomfield study 
from the annual 
exhibition of the 
Institute of British 
Photographers.T his 
photographer has 

le a_ special 
study of industry 
and the men who 
work within it. 
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Much research was involved in 
this stand design. 


Chemical display 


A PROBLEM facing the 
design studio of Down- 
tons Ltd., was to show for the 
Imperial Smelting Corporation, 
and in a comparatively small 
space (10 ft. by 4 ft.) at the 
British Industries Fair, the 
production of fluorine chemi- 
cals and zinc pigments. 

The display unit, although 
aimed ocluneliy at industry, had 
also to appeal and be intelligible 
to the general public. This called 
for very close liaison between the 
design studio and the various 
technical departments of Imperial 
Smelting Corporation. 

The unit had to be “live” and 
the story the unit had to tell in 
visual terms was the production 
of anhydrous hydrofluoric acid. 

In the event, this process was 
shown as a pictorial flow-chart. 


Model of Minster 


aids business 
OR THEIR clients, the York- 


shire Insurance Co., Ltd., 
Priestley Studios Ltd, of 
Gloucester, recently produced a 


model of York Minster. Made 


on a wood base and to the scale 
1 : 150, the model was mounted 
ith moulded latex rubber and 
nished in natural colours. The 
Minister is the insurance com- 
pany’s symbol. 


: tog 


rubber gives protection 
against breakage. 


The 


© MONTH’S PHOTO-com. 


hour 21 shots were taken using 
HP3 film in a half-plate stand 
camera; Mayne does not share 


HILL BROTHERS offer :— 
INTERCHANGEABLE NOTICE BOARDS 
PROTECTIVE GLAZING FILM 
HOT PROCESS TRANSFER BLOCKING FOILS 
ENGRAVED DIES OR TYPES 
(Bronze or Stee!) 
BEVELLERS—FOIL CUTTERS—TYPE 
CABINETS—FINI 
DOUBLE GUMMED MANILLA 

WE HOLD LARGE STOCKS OF 


REBUILT BY 
HILL BROTHERS (Service) LTD. 
ACTON WORKS, BEACONSFIELD ROAD 
* ACTON GREEN, LONDON, WA * 
Telephone : Chiswick 22354 2236 


SHOWCARDS, POSTERS, 


BUS BACKS, CUT-OUTS, 
SCREEN PRINTED TO ORDER 


MODERN PUBLICITY SERVICE 
28 PRIESTS BRIDGE, 
RICHMOND ROAD, S$.W.14 

PROspect 8097. DAYGLO PRINTERS 


the modern enthusiasm for more 
miniature negatives. 

The skill with which he has 
retained every subtle half-tone 
variation, even in the highlights, 
is a tribute to the Mayne light- 
ing technique, to Ilford’s plates 
and paper—and as the photogra- 
poe himself generously acknow- 
edges, to the skill of the Studio 
Baron printer. This photographer 
—who has all the alert watch- 
fulness of his race, together with 
a matching charm and brogue— 
waxed enthusiastic when we saw 
him over a new model he had 
just discovered. His delicacy of 
touch in photographing women 
made him the natural choice for 
the photography for the recent 
big Berlei press and periodicals 
campaign: his Jamal posters are 
among those well known in cur- 
rent campaigns. 


“I suppose I have a style and 
a feeling for fashion and 
beauty,” he says. “I’m a real 
enthusiast; anything lovely—and 
I'm after photographing it. May- 
be I get the best out of my 
models because I try and make 
them feel they are all princesses 
while they are in my studio.” 


CYPRUS 
MAIL 


Due to heavy advanced 
booking Front Page 
positions in the 
Cyprus Mail cannot 
now be accepted 
until confirmed by the 
publishers. 


Overseas Publicity & 
Service Agency Ltd., 
29, Oxford Street, W.1. 
GERrard 0737 
oe 


R. P. GOSSOP LTD. 


@ Artists’ Agents @ 
36 CARTER LANE, E.C.4 
CENTRAL 6950 


ADVERTISER'S WEEKLY 


HOME 
COUNTIES 
NEWSPAPERS 
GROUP 


In 1953 a record number of National 
Advertisers appeared in the H.C.N. 
Group with successful results—Cash 
in on this fertile area of Beds, Herts 
and Bucks throw the H.C.N. 
Group of Eleven local News- 
papers. 


Rates and further details can be 


obtained from our London 
sentative Will Kitchen Jr. Led., 131 
Fleet Street, £.C.4, Central 1960, 
or from the Advertisement Manager 
C.W. Gilder, Home Counties News- 
papers Led., Luton, Phone 5050. 


The Best Buy 
in 1954! 


Commercial Art & 
Terminus 8770, 0073 


OPPORTUNITY 
IN INDIA 


London Advertising Agency 
with branches in I — a 
vacancy in their Bombay Office 


for a young 
Account Executive 


This position offers great 
opportunities for future pro- 
gress to a man with energy; 
one who is willing to accept 
responsibility and determined 
to get on. He should be round 
about 25 years of age and pref- 
erably .a bachelor, although 
this is not essential. 


It is necessary that he has 
had sound agency training 
with experience as an Account 
Executive and-—very im- 
portant—that he also has some 
creative ability. 

The man for this job must 
have a good presence and per- 
sonality so that he commands 
the respect of the staff and 
gets on well with clients. The 
commencing salary is a good 
one. Write in first instance 
giving full particulars of 
education, experience, etc., and 
state why you think you 
would like to work in India. 


Box 7802 
Advertiser's Wi 
180 Fleet Street BC4 
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ADVERTISER'S WEEKLY 


a 


voup of nine 
influcnti 


A.B.C. 


Associated Kent Newspapers Ltd. 
LONDON : 30, FLEET ST., E.C.4. 


al newspapers 


NET SALES 


GIANT FASHION BOARDS 


We surface boards with high quality papers up to 8ft. x 4ft. 
DAILY DELIVERIES TO COMMERCIAL STUDIOS IN LONDON 


COLYER & SOUTHEY LTD 


17-18 TOOKS COURT, CURSITOR STREET, E.C.4 
HOLBORN 6245-6-7 


¢ CARDS: STREAW 
7 COSTERS “aS 


7d S 


SILK SCREEN ARTS L? 


97 SHIRLEY ROAD. CROYOON 


AOOrimscomeBe 3147-8 


HIGHEST GRADE 
CLEAN + SHARE 
RATT SMANSHIP 


SPEEDY SERVICE 
\ EXPRESS & 
DELIVERY 


“DAY-GLO” PRINTERS 


GORDONS 


MANCHESTER 
FOR 


SCREEN PRINTED 


POSTERS 


BANNERS, SHOWCARDS 

GORDON’S PUBLICITY LIMITED 

74, GREAT BRIDGEWATER STREET, 
MANCHESTER, | 
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* DISPLAY « 
SILK SCREEN 
ASSOCIATED ARTCRAFTS LTD. 


36 NORTH RO., YORK WAY, LONDON, N.7 
— NORTH 3327-8 — 
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AUTOTYPE 153 


WATER SOLUBLE 
SCREEN 
‘ FILLER 
It has all the economy, convenience 
and versatility of Autotype 752 but 
dries much more quickly to a tough, 
flexible film without the use of heat or 
fans, resisting all screen paints and sol- 
vents other than those containing water. 

SAMPLE (2 oz.) 2/- 

1 PINT (0.57 lit.) 17/6 


*AUOTORY PE 
The Photo Stencil Specialists 


Autotype Company Ltd., Brownlow 
Road, West Ealing, London, W.13 
EALing 2691. 


PLANNED 
PACKAGING 
WILLIAM W. CLELAND LTD. 


PRINTERS AND BOXMAKERS 
STAPLE HOUSE, CHANCERY LANE 


LONDON, W.C.2 HOLbore 252! 


The Sereen Printing Process 


June 3, 1954 


Practical demonstrations 


at display 


exhibition 


Demands for space at the next National Display Exhibition have 


been very heavy. The latest screen process 
will be on show. 


N THE second National 
Display Exhibition, display 
contractors representing the 
multiple display production 
side of the industry and store 
fitting and display equipment 
supply houses will be repre- 
sented. 

The exhibition will be held 
at the Royal Horticultural 
Society’s new hall, from Septem- 
ber 20 to 24. 

Up-to-date screen process 
printing machinery will be on 
show, and practical demonstra- 
tions will take place daily. Trade 
organisations including the Dis- 
play Producers’ and Silk Screen 
Printers’ Association, the 
National Association of Shop- 
fitters, the National Display 
Equipment Association and the 
British Display Association will 
also be represented. 


printing machinery 


Already over 8,000 square feet 
of stand space has been reserved 
and only one stand site is now 
available. To accommodate 
specialised display unit and ser- 
vice houses, the organisers have 
arranged a limited number of 
unmanned bulkhead display 
areas, 


The first exhibition was held 
in October 1951 and was opened 
by Sir Miles Thomas, then presi- 
dent of the Advertising Associa- 
tion. Over 6,500 display and 
publicity executives visited the 
show. Some 10,000 home and 
overseas buyers are expected this 
year. 


The exhibition will run in con- 
junction with the National Dis- 
play Convention, which will be 
housed in the Royal Horticul- 
tural Society’s old hall. 


New silk sereen 


posters and cards 


FFECTIVE use of the 
screen printing process is 
being made by London Coastal 
Coaches Ltd. in connection 


with their posters and display 
cards. 


One of these items, a display 
card, featuring an attendant 
holding a suitcase and designed 
and printed by Leon Goodman 
Displays Ltd., has been distri- 
buted to agents throughout 
London and the provinces, A 
poster aimed at attracting the 
attention of the family man and 
woman to the day return services 
has been designed to require- 
ments by Grafton Arts Ltd., and 
— in six colours by Planet 

isplays Ltd. 

The new Clayton roof card 
for the Underground has been 
screen printed in 10 basic colours. 


——— as 


al 


"J _ mr) 


..and now 


This silk screened display card 
for London Coastal Coaches Ltd. 
can be seen in London and the 


provinces. 
Claytons 


Screen printed in 10 basic colours and varnished by G. A. Shankland 
Ltd., this Underground roof card for Clayton's soft drinks was 
designed by W. M. de Majo and L. Bramberg. 
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At the dinner given by the “‘Irish 
Press" at the Irish Advertising Con- 
ference in Galway, 3. Robson (J. 
Robson & Co., Lid.) and, right 
Leo A. O'Farrell (Rumble, Crowt 
& Nicholas Lid.). At the opening 
session Mr. O'Farrell delivered a 
oodwill message from Norman 
oore, president, Advertising As- 
sociation, urging co-operation be- 
tween the associations for the 
furtherance of advertising. 


PRESIDENT IN 
THE 30s 


TO BECOME president of such 

a body as the London Poster Ad- 

vertising Association at the age of 
34 must argue 
either a good 
deal of abil- 
ity or an at- 
tractive per- 
sonality. 
Richard 


defend 

poster int 

ests against 

the town and 

country 

ners, and yet 
remain on good terms with them. 

Mr. Walker has been with Boro 

for eight years. He is a member 
of the Outdoor Advertising Industry 
Advisory Committee and has been 
on the L.P.A.A. committee for a 
couple of years. 


* * 
AT THE luncheon of the Associa- 


tion of Circulation Executives, 
G. S. Strode (Head of B.B.C. Publi- 


et oral over 


~~ 
avoided * speakin, on newsprint: 
“When Sir Noel has laid down 
his high responsibilities, I hope he 
will come and talk to us on some- 
thing that is very dear to him— 
and pretty expensive to ust” 


WEEK'S WISECRACK 


~ 


“Our market research team 


CAN there be a better way of 
spending an hour before lunch than 
quaffing man different types of 
wine-cu Bown at at the Vintners’ 
Hall, ods last 
week there were Lemmy, up for 
sampling 14 new concoctions pro- 
duced from the leading wine grow- 
ing countries. Alsatian Cool Cup, 
Bordeaux a Cup, Burg 
Cassis, and Cobbler were 
some'el te! Gis, Most of the 
visitors, including Gilbert 9 
were able to stay 
Actress Phyllis Kirk retired oy. 
Hugh Mackay, of the J. Walter 
Thompson Co., Ltd., organised the 
event for the Friends of Wine in 
conjunction with Wine and 


Spirit Association of Great Britain. 

Recipes are being issued to wine 

merchants. Response to a ne 4 
terrific, M 


& a recent visit * | pow Fes. 
larry § governing director 
of Sewend oer Lid., of London, 
unveiled this bronze statue—of 
Miss Columbia and Miss Britannia 
—in the Thirty Club Room of the 
Advertising Club of New York. It 
is the o 7 aoe made from the 
original which was presented by the 
New York club to the Thirty Club 


of London in 1924. In this photo, 
Mr. Saward and George A - Philips. 
potent of the Advertisi Clu 


of New York, are examining the 
statue after the unveiling. 


‘Most terrific’ 
occasion 


retirement from l-Mex, was a 
remarkable affair. Vernon 

Shell publicity manager, wonde 
whether it was unique, and 

Wallis, lliffe chairman and 


Raa ii lee race 
leet Street advertising circles.” 
Verrinder, head of the o 


Mr. Nye took the sapertunie of 
thanking the advertisemen cane 
gers for their hel fulness during 
the reintroduction turing 
and to oe a J Dap to hie pre- 
decessor, ington, whose 
firm, Colman Prentis & Varley, 
handle the bulk of Shell's advertis- 


also recounted that when 
first moved into the 
department, she almost 


lost her job through kindly agreeing 
to the postponement of a BP space 
ra A to find that the next da 
had been filled by a competitor! 


Who stole the 
patent? 


WHO stole the patent for 
margarine—Van den Bergh or 
Jurgen? Clive Van den 

managing director of the present 
margarine combine, admitted that 
his family was the guilty party, 
when he spoke at a luncheon meet- 
ing of the Men and Women of 
ee Club, in Kensington last 


= told how around 1860 some- 
one crawled through the window 
of a scientist experimenting with a 
substitute for butter and stole the 
formula. There was a bitter feud 
raging between the two most 
interested parties—the Van den 
Berghs and the Jurgens, hostility 
which continued until comparatively 
recent times. It wasn't until two 
years ago, when archives were 
searched in Paris to get facts for 
a documentary on margarine pro- 
duced by the combine, that the 
uilty party was finally discovered. 
By that time nobody was r 
worried. Van den Berghs and 
Jurgens, now happily united, 
producing margarine in 17 coun- 
tries. And their film was a great 


success as well. 
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CRITICS ACTIVE 
AGAINST GERMAN 
ADVERTISING 


ONE OF the that we live in 
a shrinking in 


many 
tries. I have 
been told yy 
Ernest 
Werth, who 
represents 
here a num- 
ber of Con- 
tinental ad- 
vertising, tex- 
tile, printing, 
and oth er 
papers and 
magazines, that the recent adver- 
tising conference in Germany was 
just as much exercised over attacks 
on advertising as we are. 

Dr. Werth—he is a doctor of law 
and of economics—was originally a 
barrister-at-law in Germany and an 
adviser to industrial commions and 
publishing firms. Texril-Zeit a 
new type of textile paper whic “he 
founded in 1924, was well known 
in Britain. He is now a naturalised 
British subject, nevine 


ADVERTISING 


WINSTON CLARK STUDIOS, 

4 Old Burlington Street, London, W.! 

Tel.: REGent 1191, 
WORKS: WIMBLEDON, S.W. 


MODELS AND 
DISPLAY UNITS 


For Advertising Models and 
Display Units of unique 
design and reasonable in 
price use WINSTON 
CLARK STUDIOS’ 
“Idea to Distribution” ser- 
vice. This service includes 
creating the original design, 
manufacture and distribu- 
tion of the models and 
units. 
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Animal 
Vegetable 
or 
Mineral ? 


Confronted with the name‘ Brotherton’ . 
chemistry student Dawson asked, ‘Is tt 

animal, vegetable or mineral?’ This 
was an intolerable state of affaire for 
a company established in 1878. 


In industry Brotherton is f 
revered name. Elsewhere, unti 
recently, the chemical company 
was little-known. The eager young 
chemist just down from the uni- 
versity had never heard of it. It 
left an equally blank expression on 
the faces of city financiers 
All this obscurity was disturb- 
to Brotherton's. They wanted 
ir share of the newly-fledged 
chemists, the best of whom were 
being attracted to the bigger and 
tter-known chemical combines. 
ey wanted investors to realise 
that Brotherton's were not @ back- 
water chemical factory but one of 
Britain's largest independent 
chemical concerns 


Basic chemicals play a part in tndustry 
akin to that of various ingredients in 
cooks This Digby Wills’ advertise- 
ment from Punch makes visual play 
with the analogy. 


It was a simple case for prestige 
vertising and it could have been 
ane 80 easily and so dully. Instead, 
be Wills tried to give the adver- 
sing comeching unusual, some- 
thing to stop the reader a little 
longer, something to make the 
name Brotherton stay in his mind. 


Fashion photo- 


graphs are used 
for advertising 
Brotherton dye- 
stuffs. The 


"he Batis ae imposed on a 
black-and-white 


ss 5 | photograph. 
i 


Digby Wills ts not interested in 
howe advertisers who look upon 
publicity as a necessary evil or who 
is. content with the second-rate. It 


interested in helping you if you 
ve a good product or service and 
with logical and lively 


Argowy radio and television 
BC. chewing gum 
Brotherton basic chemicals 
John Gardner industrial catering 
Harkers veterinary remedies 
Hormonera animal food 
Kenya Coffee 
lympia typewriters 
ay 2 handknitters 
( Bk | 
Petaion a prefabr ricated butldings 
Pure Lemon Juice 
U.C.P. crop protection 


Dighy Wills Lad 


for shrewd 
fresh advertising 
113 High Holborn, W.0.1. CHA @11 
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Pepsodent’s big 


dnd diind =~ * 
SUN-BATHING P 
Geta he 
Riviera tan 


without going abe oad! oe 
Sie 
ne 
7% 
IES we 


for « glerivem tan without bara oe : 
Pen fae rer aT ee v.48, boners 8 


This is one of the press advertise- 
ments which will be Food to intro- 
duce Ultra-Tan to this country. 


Sun cream from 
Switzerland 


A half- fase in the Daily Mirror 
will form the spearhead of an 
extensive advertising campaign to 
launch a new sun tan cream Bein 
introduced in this country from 
Switzerland. 

Distributors are Lloyd-Hamol Ltd. 
and the name of the product 
is Ultra-Tan. The J. alter 
Thompson Co., Ltd., are handling 
the account. 

The campaign will cover national 
daily and Sunday newspapers, 
general interest and women’s 
magazines and the trade press. 
Colour filmlets will be shown in 
cinemas at seaside towns. 


Evan Williams’ new 
colour rinse 


Evan Williams Co. are intro- 
ducing a new double purpose 
colour rinse. It will be marketed 
in six shades and as well as colour- 
ing, also perfumes the hair. 

Vrade press advertising is now 
breaking and a consumer campai 
covering women’s magazines will 
start later. Austin Knight Ltd. 
are the agents. 


Trip to Monte Carlo 


To popularise their new white 
omni" ressing Tuxan Ltd. are 
running a competition for retailers. 
First prize is a 14-day holiday at 
Monte Carlo for two, 

Trade press is being used to 

blicise the c competition. Entrants 

ve to have in stock at least one 
dozen tins of Tuxan white canvas 
dressing and have a_ prominent 
ow of the product for 14 days. 
agents are Led. 


Cheese in colour 


Full colour spaces are to be used 
in women’s magazines for the first 
time for_the Dutch Cheese cam- 

ign. They will be backed by 

jarge spaces in national newspapers, 
magazines and the trade press. 
Mather and Crowther Ltd. are the 
agents. 


scheme for new 


home perm 


_Pepsodent Ltd., who market the 
Pin-up Cold Wave, are launching 
a new home rm called Twink. 
The J. Walter m Co., Lid., 
have been — to handle the 
roduct and vy advertising will 
reak shortly. 

The campaign schedule covers 
national daily newspapers, several 
provincials, and the mass circula- 
tion magazines. Large spaces will 
be taken. The advertisements will 
carry a “double your money 
guarantee. 

Twink is a new “one lotion” 
home perm-—no_ neutraliser is 
a selling at 7s. 3d. and 5 od 9d. 

pack is square and a 
mm ad blue colour fa" 


Overseas poster 


for radio show 


Britannia’s head with a micro- 
phone set above a conventionalised 
television set forms the design of 
a poster going overseas to advertise 
the National Radio Show. . 

The poster is being distributed 
throughout the world, copies for the 
B.O.A.C. and the B.E.A. beams 
overprinted with the slogan Fly 
there and back by British Airlines. 

It is designed by Peter Stillwell 
and is printed by offset lithography 
in seven colours with yellow and 
brown predominating. The printers 
are the Haycock Press Ltd., acting 
for Rumble, Crowther Nicholas 
Léd., the agents. 
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More money for 


. . 

savings drive 
The largest National Savings cam- 
oe for seven years will es 
ched in October. An extra 
grant from the Treasury has been 
received *S boost the publicity drive. 
It will a full-scale campaign 
using eae and local news- 
papers, rs and editorial fea- 
tures. opening peak will be 
achieved on October 26 when the 
ee of Edinburgh launches the 
— n for two million new savers 

at t oyal Festival Hall. 
The campaign will continue until 
March. our agencies handle 


National Savings publicit dy Alfred 
be oe hg y and Nicholas La 
lide and T. B. “g OE: 


Display tie-up with 
TV fashion show 
Four-foot-high display pieces 


the shape of TV sets are eine 
featured in various branches 


throughout Britain of John Collier 
this week, 
They are showing stills of the 


“Holiday Fashions” 
which was screened oh Wonder 
pena John Collier clothes were 
worn by the male models in the 
show which came from the Royal 
Festival Hall. The displays fea- 
ture the garments shown in the 
<<" 


Ltd. are the agents for 
John Collier 


Account relinquished 


Scott-Turner &- Associates Ltd. 
state oy, are relinquishing the 
account of Braun (Bletchley) Ltd. 


| CURRENT ADVERTISING AT A GLANCE | 


Accounts 


TWINK, new home perm being 
marketed by Pepsodent Ltd., for 
the J. Walter Thompson Co., 
Ltd. Heavy campaign breaks 
shortly using large spaces in 
national dailies, provincials and 
weekly magazines. 


ULTRA-TAN, new sun tan cream 
marketed by Lloyd-Hamol Ltd., 
for the J. Walter Thompson Co., 
Lid. Heavy press campaign. 


PENKALA PRODUCTS LTD., 
ball point pen manufacturers, for 
Basil Butler Co., Ltd. 


JOHN 5S. DERBYSHIRE AND 

confectionery manu- 
facturers, ‘Tor Gee Advertising 
Ltd. (Leicester). 


CLAYS FERTILIZERS, Friend- 
ship Tous Ltd. and Robbin 
= Co. for Gordon Advertising 
t 


Campaigns 
DUTCH CHEESE using national 
newspapers and magazines, trade 
press and, for the first time, 
colour spaces in women’s rr 6 
zines (Mather and Crowther Ltd.). 


HALEX new 5-star toothbrush 
using trade s (F. C. Pritchard 
Wood and rtners Ltd.). 


ARTHIGON, new S. Maw cream 
for rheumatism and fibrositis, 
newspapers, 


using national 


pptedionts and trade press (James 
io , Greenwood Advertising) 
td.). 


ZENITH CARBURETTER CO., 
LTD., using full pages, black 
and “white and two colour, in 
motoring papers and motor trade 
press for new Zenith fuel filter 
(G. Street and Co., Ltd.). 


EVAN WILLIAMS COLOUR 
RINSES using trade press and, 
later, women's magazines (Austin 
Knight Ltd.). 


GHILLIE RAINWEAR, made by 
Martin Ghilchik (Rainwear) Ltd., 
usin national ype 
women's weekly ma s 
trade press (Erwin aa and 
Co., Ltd.) 

UTEX SHIRTS, made by 

Clitheroe Shirtings Ltd., using 


national and trade press "(Lucien 
Productions Ltd.). 


TUXAN LTD. using trade 
for retailers’ competition 
services Ltd.). 


NATIONAL SAVINGS using 
national and_ local newspapers 


drive breaking in October 
(Rumble, Crowther & Nicholas 
ae Alfred Pemberton Lid., 

S. Crawford Ltd. and T. B. 
| SY, Ltd.). 
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Publications News and Notes 


Biater Sem ort 
. canoe: 


aor). 


This July cover of Phetepiny 
features Elaine Stewart, whose 
story is told inside the magazine. 


* * * 


Last November the editor of 
Good Housekeeping decided to 
introduce reader service postcards 
to facilitate answering the enquiries 
of readers about merchandise men- 
tioned editorially, or advertised in 
the magazine. So far over 30,000 
reader service postcards have been 
received, 


Bigger page size for trade paper 


The Domestic 
Trader, with effect 
November 1954 issue, will in- 
crease its format to 114 in. x 
84 in. The type area for a full 
page will be increased to 10 in. 

in., giving 88 per cent more 
type area. Advertisement rates 
will go up from the same date 
by 30 per cent. There will be 
no decrease in the number of 
pages. 


* * * 


The Times will publish an illus- 
pated 32-pags Bible Supplement on 
une 21, 


& Shops is to assist the 
prometon of the French Fortnight, 
ober | to 15, by including a 
special supplement in the July issue, 
and by organising a window display 
competition for British retailers 
participating in the event. 


* a * 
The Contract Journal reaches its 
75th birthday to-day (Thursday) 


with a record issue 192 pages, a 
specially designed embossed front 
cover, and many colour advertise- 
ments. Mr. Harold Macmillan, 
Minister of Housing and Local 
Government, has sent a message 
congratulating the Journal on its 
role in bringing new equipment and 
developments to the notice of local 
authorities. 


= 


Those who know 
best about 


advertising.... 


ney 


Wass, Pritchard 
know best 
about printing* 


WASS, PRITCHARD « co. ur 


85 FENCHURCH STREET, LONDON EC3 Tel: ROYal 7141 


* Specialists in Print by Photo-Litho-Offset 


renee 


is to have four-colour 

covers. Here is the first—to appear 
aa the rar — 

novel Tour 


Panes a A ublished in asso- 
ciation with Pitkin Pictorials Ltd. 
contains 280 black and white pic- 
tures and eight full-colour plates. 
ok a cd 

Arthur Sudbury, the present cir- 
culation manager, will be in charge 
of ey for from 
July 1, when Newman Boo 


_cease 
their representation by friendly 
agreement. 

* * + 


Lewitt-Him designed the cover 
for the summer number of Punch. 
of * oa 


Seventy years of publication are 
celebrated in the latest issue of 
Australia and New Zealand Weekly, 
British in this Oy the 
ritish Australasian Ltd paper 
is claimed to be the only European 
ublication covering these 
Gemdatons 


* a a 

Now under the management of 
Roger Smithells Editorial and 
Publishing Services, the illustrated 
monthly, Racing and Country 
Review, has reverted to its original 
title of Racing Review, and has 
adopted an _ all-racing editorial 
—. Roger Marston, who was 

rmeriy on the advertisement staff 
of Farmer and Stockbreeder and 
The Weekly Overseas Mail, has 
been appointed advertisement 
manager. 

* * aa 

The Daily Telegraph held a food 
and cookery brains trust at a 
Sheffield store. Thousands whe ap- 
plied for invitations had to be 
refused as the hall was quickly 
filled to capacity. 

# * * 

For the second year the Hard- 
ware Trade Journal published a 
daily (ational “F in connection with 
the National Federation of Iron- 
mongers’ annual conference. The 
four issues, cach of eight pages 
with five column format, were 

inted in the Conference town of 

ighton by the Southern Publishing 

0., Ltd., proprietors of the Sussex 
Daily News and papers. 


CONNACHT TRIBUNE 


The Fleet Street address of the 
Connacht Tribune __ (incorrectly 
given in an advertisement last week) 
is: 134, Fleet Street, E.C.4 
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o We Near 


Invitations to the Cycle and 
Motor Cycle Show at Earl's Court 
in November have gone out to 
10,000 buyers in Belgium, France, 
Germany, Holland, Italy, Spain and 
the Dominions. 

* * a 


Prince Bernhard of the Nether- 
lands will open the Model Engineer 
Exhibition at the New Horticul- 
— Hall, London, from August 


Lol * . 
Ina L*< e darts match 
issued + ebster Lid., 
inters, z Crawford Ltd. were 
ten 3—0. 
Bristol ban 
Bristol Planning and Public 


Works Committee has decided to 
ban any additional commercial ad- 


} be alon, ry wey: 
stol y near St. ary 
Redcliffe Church: 

* * 


Madame M. L. Donald Saulnier- 
Blache, the daughter of Sir Robert 
Donald, founder of the Municipal 
Journal, flew from Paris to present 
to this year’s winner the Municipal 
Journal Cup given by her father in 
1926 for annual competition by 
members of the Metropolitan 
District of N.A.L.G.O, 

* * * 

About 250 British firms are ex- 
hibiting at the British Trade Fair 
in Baghdad in the autumn. 


The new alderman 


Ex-president of Hull branch of the 
Incorporated Sales Managers’ Asso- 
ciation, Cr. J. C. Townsley has 
been elected an alderman of Hull 
City Council. 

* * - 

A.R. W. Low, M.P., Parliamentary 
Secretary to the Minister of Supply, 
will open the Mechanical Handling 
Exhibition and Convention, as Mr. 
Duncan Sandys, the Minister of 
Supply, is going to America. 

* * * 

Entrance forms have been sent 
to all newspapers in the United 
Kingdom for the Annual Award 
for Newspaper Design, organised by 
Printing World. 

* + oe 

Greenly’s cricket club played their 
clients a Ltd. at Amersham on 
Sunday. result was a draw. 

ss * * 

Over 120 advertisers have taken 
an in this year’s edition of the 

undries and Laundry Requisites, 

blished at 7s. 6d. by the Anglo- 
ish Press Ltd. 
. ” _ 


Four advertisers verglaze 
fabrics—Southwell Ltd., R. Barclay 


and Turnbull & Stockdale Ltd. —in 
the third of the six 1954 editions of 
the British Vogue Export 
attach —_ of fabrics to their 
full-page = ys. 
oa * 

A anes summer beauty booklet 
was presented free with the June 
issue of Family Doctor. 
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June 3, 1954 


charge, one line plus 
advertisements 
Weekly,” 


3s. per line, 35s. per display panel inch. 
classifications, 4s. per line, 45s. per display panel inch. Af, Box No. 

9d. covering postage, etc. Series rates on application: all 
under seven insertions MUST BE PREPAID. 


180 Fleet Street, London, E.C.4. CHAncery 8844 (Ex. 25). 
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CLASSIFIED ADVERTISEMENTS | 


RATES: APPOINTMENTS VACANT, 3s. 64. per i 
APPOINTMENTS WANTED, 


per display panel inch. 
All other 


Address “Advertiser's 


APPOINTMENTS VACANT 


The engagement of 


be made a Local Office of the Ministry of Labour or a 5 
man aged 18-c4 inclusive or n woman aged 18-59 Inclusive 
emp provisions of the 


y is from 
of Vacancies Order 1952.” 


A man with administrative ability who can also sit 
down with a client on a scheme is the type we have 
in mind. This is a real chance to get in on a rapidly 
expanding side of our business. 


Please apply in the first instance by letter only, stating age, 
experience and salary required to :— 


Staff Manager 
REED LTD. 
Summit House, Red Lion Square, London, W.C.1 


AUSTIN 


AUSTIN REEDS 


have a vacancy that is no run of the mill job; it would 
suit an ambitious young account executive. 
Promotion to specialized groups 
organizations largely by Direct Mail. 


Sales 
including industrial 


LONDON INDUSTRIAL MAIL 
ORDER HOUSE (no fashions) 
has vacancy in the production depart- 
ment of the catalogue for a first 
assistant. Must have good knowledge 
of print, layout and write good copy 
round industrial merchandise of ail 
descriptions. Applicants are invited to 
send specimens of their work (which 
will be returned) and state age, ¢x- 
perience and salary required, to 
Box 7811 Ad. Weekly 180 Fleet St BC4 


A prominent Commercial Vehicle Manu- 
fecturer in the Home Counties hes 
vacancy on its Publicity Steff for « com- 
petent technical copy writer. 
Write, giving details of experience and 
salary expected, to: 

Box 7600 
Advertiser's Weekly 180 Fleet St EC4 


WRITER required for the Production of 
Literature of Technical Nature in the 
Diesel Engine Division of a well known 
company in the Midlands, The success- 
ful applicant should have a reasonabic 
working knowledge of Diesel Engine 
Principles, and have a flair for writing. 
People who have just completed their 
National Service will be given careful 
consideration. Please write giving de- 
tails of age, qualifications and experi- 
ence, quoting Ref A.C.B.J., to 
Box 7821 Ad. Weekly 180 Flee: St BC4 


Layout 


layouts, The accounts 


Box 7630 Ad, Weekly 180 Fleet St EC4 


SHORTHAND TYPIST 
required by West End Advertising Agency. 
General knowledge of Agency routine 
essential. Age 25-30. Single preferred. 

Write or ‘phone for interview 
AUSTIN ae tTD. 
2120 Shoftesb 
TEMple Bar — 


WELL-ESTABLISHED 
COMPONENT 


ELECTRONIC 
MANUFACTURERS 
have vacancy for a man 20-22 in the 
advertising department: must have 
completed National Service and had 
at least ome year's agency experience. 
Sales Promotion work covers press ad- 
vertising, technical catalogues and 
participation in major exhibitions. The 
position is permanent and in due course 
pensionable, and will provide first-rate 
experience a young man who is 
prepared w work hard. Applications 
to state (in confidence) full details of 
education and experience with an in- 
dication of the salary expected. 

Box 7693 Ad. Weekly 180 Fleet St BC4 


for industrial design office Applicants should 


METROPOLITAN-VICKERS 
ELECTRICAL Co. Ltd. 
Trafford Park, Manchester, 17. 
Maer envelope Commercial ati.” 


Walsall Lithographic fo., Ltd., 
Midland Road, Walsall, 
are looking for 
CREATIVE DESIGNERS 


for labels, showcards and displays. 
Specialised needs at the moment 
are for a man capable of first-class 
reproduction of fruit and vegetables, 
and another for embossed show- 
cards and displays. Permanent em 
ployment to suitable men. 


ADVERTISER'S WEEKLY 


S. C. Peacock 


require: 


TOP-FLIGHT 
VISUALISER 


TOP-FLIGHT 
COPYWRITER 


2 LAYOUT MEN 


ALL FOR A NEW 
CREATIVE GROUP IN LONDON 


The ever increasing expansion of S.C. Peacock 
entails the addition of another creative group 
to work on important National campaigns. The 
group will be housed in new additional offices 
we have just taken adjacent to our existin 

offices. Really first-class men are required. 
Positions are re pendensa and there is a profit 
~— scheme. Apply in first instances by 

ter. 


Ss. C. PEACOCK LTD. 


MADDOX HOUSE, 215/221 REGENT STREET, 
LONDON, W.1 


‘Phone your Classifieds to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


ROLLS-ROY CE 


require several first class commercial 

or technical artists and retouchers. 

Excellent conditions and prospects. 
5 day week. 


Write, giving details 
with specimens to: 


Lebour Manager (W), 
Rolls-Royce Limited, 
Derby. 


YOUNG MAN required for depariment 


specialising in Retail Store advertising. 
Aciual store experience or similar work 
essential, Pull detwmils to Managing 
Director, Hallons Advertising Service 
ney Arkicy Road, Walthamstow, 


HUGH WHITE 
STUDIOS, 
6 Cavendish Square, W.1 


require first-class Fashion Artists. 
Holidays arranged this year. Only 
those with at least three years studio 
experience need apply. 


Telephone LAN 3902 
for appointment 


PRODUCTION, 


Young man required 
for London Agency, Must have good 
knowledge of Blocks and Typesetting 
and be able two handle a number of 
Accounts. gs gh em good salary 
and ee ww this 

Box 7632 Ad. Weekly. 180 Pleet S& BC4 


CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT 


Situations Vacant: ‘The 
be engagement of persons 


answering these advertisements must 


of the Ministry of Labour or a Scheduled 


Employment 
— — fi Ae Te we TET EN Ed 


Notification 


from the provisions of the 


of Vacancies Order 1952.” 


JUNB 3, 1954 


APPOINTMENTS VACANT 


SPACE 
REPRESENTATIVE 


required by publishers of Official 
Guides and Handbooks. Would be 
employed mainly in Kent, Surrey, 
Sussex. Established media offer- 
ing ample scope to earn a substantial 
income. Experienced men accus- 
tomed to earning over £1,000 a year 
are invited to write stating age, ex- 
perience, etc., to; 


Box 7808 
Advertiser's Weekly 180 Fleet St EC4 


SPACE SALESMEN waned for Trade 
Journal, London area. Good commis- 
sion and expenses. Write in first place 
with full particulars of past experience, 


to 
Box 7822 Ad, Weekly 180 Fleet St BC4 


SPACE 
SALESMEN 


Fed up with travelling? Earn £25- 
£30 commission weekly on estab- 
lished media in and near London. 


Phone PADDINGTON 1623 


LAYOUT ARTIST AND VISUALISER 
for West End Agency. Write stating 
age, experience and salary required to 
Box 7823 Ad, Weekly 180 Fleet Si BO4 


A JOB 


with a 


FUTURE 


Enterprising young advertising assistant 
wanted in Publicity Department of large 
international company. Background of 
press, print and allied subjects essential. 
Salary £500-£550 p.a. Age 21-23. 
Send full particulars of education and 


experience to: 


Box 7805 
Advertiser's Weekly 180 Fleet Street London EC4 


Resourceful 
SENIOR 
VISUALISER 


For consumer advertising, requiring 
strong, lively displays mainly in 
newspapers and periodicals. Busy, 
down to earth but friendly con- 
ditions. Holiday can be arranged 
this year. 
‘Phone ART DIRECTOR 
REID WALKER ADVERTISING 


Tel.: CENtral 8347 


fine 
opportunity 
for versatile oduction man. 


Sound know / of production 
and typesetting pone ay 


National accounts. 


this vacancy. Write, giving 
and salary 


Box 7840 
Advertiser's Weekly 180 Fleet St EC4 


ENGINEER OR METALLURGIST, 
preferably under 30, with ability and 
inclination tw write, required by 
aluminium fabricating company to 
assist in the production of technical 
books and other publicity work, Salary 
according to age and experience. Please 
write in detail to 
Box 7671 Ad. Weekly 180 Fleet St EBC4 


SPACE SALESMAN of real ability re- 
quired by established monthly tade 
journal, Excellent prospects for suit- 
able man with good selling record. 
Box 7670 Ad, Weekly 180 Fleet St EC4 


TOP 
EXECUTIVE 
REQUIRED 


A leading Indian Agency 
with offices in Calcutta and 
Bombay is looking for a man 
of 29 or 30 to take over 
senior executive position. 
He should be a good copy- 
writer and keen to have 
close contacts with clients. 
This is an important post 
and commands a high salary. 
Generous leave terms. 


Apply : 
Box 7803 
Advertiser's Weekly 180 Fleet St EC4 


LIVERPOOL AGENCY requires artist, 
must be good visualiser and able to 
produce well-finished roughs. Should 
have modern outlook and ability to 
do finished artwork. Write, — ex- 

noe and salary required 
= 7813 Ad. Weekly 180 Fleet : St BC4 

ALL- "ROUNDER with sound experience 
of print production, typography and 
block ordering required for Publicity 
Departmen of large Enginecring Com- 
pany in East Midlands. Capable of 
creating practical layouts for technical 
catalogues. ideal working conditions 
and pension scheme. State in con- 
fidence salary gg and full par- 
ticulars of experie 
Box 7817 Ad. Werkly 180 Fleet St BC4 


‘Phone your Classifieds to CHA 8844 (Ex 25) 


JUNIOR PRODUCTION MAN is re- 


quired immediately for a small but very 
active Agency in the West End. The 
company operates a contributory pen- 
sion scheme, The successful applicant's 
salary will be entirely dependent on 
his experience and ability. Telephone 
for appointment to the Director, White- 
hall 9370. 


SENIOR EDITORIAL 
APPOINTMENT 


A Senior Editorial Appointment 
will be available shortly on general 
interest weekly magazine. Salary 
£2,000 or more, for man with ex- 
ceptional experience. Only men 
who can produce and execute 
editorial ideas should apply. Appli- 
cations are invited from men of 
proved editorial ability. This 
appointment would be particularly 
suitable for any man with experi- 
ence on London or leading Provin- 
cial morning or evening paper. 


Applications will be treated in 
strict confidence, and will be seen 
only by Board of Directors. 


Write, giving full particulars of 
career, : 

Managing Director Personal 
Box 876, REYNELLS’ 
44 Chancery Lane, W.C.2 


NATIONAL ADVER 


TISERS 
vacancy for experienced a 
Executive to take charge under Direc- 
tor’s supervision of advertising and 
publicity department. Agency ex- 
perience an advantage. Write, giving 
full particulars of previous positions 


held, to 
Box 7815 Ad. Weekly 180 Fleet St BC4 


TOP GRADE 
FIGURE 
ARTIST 


Apply in person with 
examples of work to: 


THEATRE PUBLICITY LTD. 
FILM HOUSE 
WARDOUR STREET, W.1. 
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JuNE 3, 1954 


APPOINTMENTS VACANT 


Technical & General 

Advertising Agency, Ltd. 
Member of the London Press 
Exchange Group of Companies 


Typographer 


T & G require a good 
middle-weight typographer 
with some Agency experi- 
ence. He (or she) will work 
mainly on advertisement de- 
sign witha leavening of print. 
Write or phone Creative 
Director (Cov 2771 Extn 1). 


Layout Artist 


Junior Artist required to 
assist on adaptations and 
mark-ups of Press advertise- 
ments. Write or phone 
Creative Director, T & G, 
167 High Holborn, W.C.1. 


For both situations existing 
holiday arrangements will be 
allowed to stand. 


OPPORTUNITY OCCURS FOR YOUNG 
ARTIST w join up-to-date Agency 
Studio. layouts and print. 
Musi have completed National 
Service. Apply Ar Director, with 
details of experience and specimens 
W. Hopwood & Co., Lid., 67a Mosley 
Street, Manchester, 2. 


WEST END AGENCY requires 


EXPERIENCED ACCOUNTS CLERK 
with good all-round knowledge of Agency 
procedure. Typing and knowledge of wages 
preperation essential. Write stating age, 
experience and —; required to: 


x 7845 
Advertiser's Meek 180 Fleet St EC4 
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CLASSIFIED ADVERTISEMENTS 


ASSISTANT to 
ART DIRECTOR 


REQUIRED 
(Non-Creative) 

Good knowledge of Artwork 
Art buying and 
Reproduction Processes. 
Please write or telephone 
MR. J. E. DIBBS 
CECIL D. NOTLEY ADVG. LTD. 


15 Hill Street, Berkeley Square, W.1 
GROsvenor 8911 


LAYOUT 
MAN 


experienced in hard-selling store 
advertising (particularly furniture) is 
required by one of the leading Lon- 
don agencies. He should be able on 
occasions to work fast in producing 
slick presentation roughs. A good 
salary awaits the right man. Write, 
giving experience, to : 


Box 7806 
Advertiser's Weekly 180 Fleet St EC4 


ADVBRTISER'S WEEKLY 


APPOINTMENTS VACANT 


LAYOUT ARTIST required for Agency 
Swdio, experienced particularly in 
Visuals and Roughs for press work. 
Only first-class man considered. Write, 
or call wo see, Arm Director, Ww. 
Hopwood & Co., iad,, 67a Mosley 
Street, Manchester, 2. 


EXPERIENCED 
PRODUCTION MAN 


to work on Nationally adver- 
tised and interesting accounts. 
Previous agency experience is 
essential. Write for appoint- 
ment giving full particulars 
of age, experience and salary 
expected to: 


The Production Manager 


MASIUS & FERGUSSON LTD. 
40 Berkeley Square, London, W.1 


MAN CAPABLE OF OBTAINING NEW 
POSTER SITES required w operate 
in Greater London area, Permanent 
position for the right man. Write, with 
on i experience and remuneration 


requ ° 
Box 7818 Ad, Weekly 180 Fleet St BC4 


ASSISTANT for Publicity Department of 
London Firm of 
Industrial Colloids. Must be experi- 
enced in the preparation of technical 
literature, sales leaflets, booklets and 
display advertisements for Trade 
Journals. Good prospects of advance- 
men for qualified, active person, Write, 
giving full details of education, experi- 
ence and salary required, to 
Box 7625 Ad. Weekly 180 Fleet St BC4 


Manufacturers of 


GENERAL ARTIST 


A well established specialist 
organisation in central London 
has a vacancy for an Artist 
with at least 5 years experi- 
ence in the design and pro- 
duction of finished artwork for 
all classes of press and printed 
matter. Still life, a modern 
outlook, versatility "oa the 
ability to maintain a consist- 
ently high standard are 
essential qualifications. Figure 
work useful. 


TULLY-CRABBE 
want one or two 
FIRST-CLASS 
FULLY TRAINED 
ARTISTS 
Applications by letter 
only with specimens 


of recent work. 


TULLY-CRABBE LTD 
Groat House, Collingwood Street, 
NEWCASTLE-ON-TYNE, 1 


ARTIST required, with ideas for Show- 
cards and Cut-Outs. Good leuering 
essential. Fully experienced.—tTel. : 
LANgham 5351-2. 


PENTAGON 


went @ first-class lettering artist 


GERRARD 672! 


MAESEARCH DEPARTMENT. "loscmria 
RCH DEPARTMENT. Essential 
requirements, expericnce in sample con- 
struction and manipulation of statis- 
tical data. Copy-typist and experience 
as a market research interviewer, able 
to produce short reports. Pos would 
sult man or woman, age 25-30, wish- 
ing to use knowiedse — in 


FIRST-CLASS 


VISUALIZER 
WANTED BY 


SINGAPORE AGENCY 


We are looking for a first-class 
all-round visualizer, who can 
take charge of our studio. He 
should be prepared to contact 
clients and should have some 
knowledge of production. 
This is an outstanding oppor- 
tunity for the man who wants 
to take responsibility, and is 
looking for wide scope for his 
ability. 

Excellent salary for the right 
man. Home leave alter two 
years. 

Write: 


Box 7804 
Advertiser's Weekly 180 Fleet St EC4 


FINANCIAL 
PRESENTATIVE wanted for London 


ADVERTISEMENT RE- 


area by well-known Daily Newspaper. 
Must be fully experienced and resident 
in London area 
this vacancy. 


continuous pract 
Box 7638 Ad. W Weekly 100 Fleet St BOA 


and salary expected, wo 
Box 7814 Ad, Weekly 180 Fleet Si BC4 


Service Advertising 
require another 


PRODUCTION 
MAN 


Must be used to handling all 
production work on national accounts 
with full knowledge of Blockmaking, 
Typesetting, etc. Good prospects. 


Write giving age, experience, 
present salary to: 


Our staff know of 
Write, giving experience, 


Secretary, 
77 Brook Street, W.1 
n envelope marked ‘Private’ 


A COPYWRITER with imagination, onc | 
not afraid of hard work and able to | 
produce god over-all selling copy for 
wide range of national and wade pro- 
ducts, is invited to apply for this job. | 
=k scope for writer with advertising 

experience, good salary, con- 
cae working conditions and pension 
. Holiday gramed this year. 
Write with full information two 
Boz 7643 Ad. Weekly 180 Ploet St BCA 


‘Phone your Classifieds to CHA 8844 (Ex 25) 


Write fully, age, experience and 
salary required, to : 


Box 7807 
Advertiser's Weekly 180 Fleet St EC4 
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ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


CARLTON 


want 


ARTISTS 
patty 


THEY OFFER 


First-class work from 
leading art directors 


Good companionship 
and association 
with leading artists 


Generous rates of pay 
to good man 


A five-day week 
Hours 9 a.m. to 5.30 p.m. 


Time and a half for 
overtime 


Superannuation scheme 
for long-term employees 
Planned studios 


overlooking famous 
London Square 


Paid holidays 


Write stating experience and 
salary required to Art Director 


CARLTON ARTISTS LTD. 
38 PORTMAN SQUARE, W.! 


De not send specimens 


CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT 


Agency if the applicant ts a man aged 18-64 inclusive or woman aged 18-59 inctusive 
unless be or she, or the is excepted the 
Notification of Vacancies Order 1952.” 


a ae 


June 3, 


APPOINTMENTS VACANT 


Saward Baker 


require another 


PRODUCTION 
MAN 


We want, at once, a man who 
is keen on typography; can 

do reasonable adapts; and 

order his own blocks and 

tting. He will be given 

lend of several 

accounts to work on. Should 

have finished his National 

Service. Salary according to 

a ge — —* full 


W. HAROLD sniine: AIPA 
SAWARD BAKER & Co, Ltd. 
27 CHANCERY LANE, W.C.1 


Space Buying Dept. 
of 
Smiths’ Advertising 
Agency Ltd., 


requires 8 
MALE OR FEMALE 


ASSISTANT 


aged about 21-23, having practical 
knowledge of preparation of sche- 
dules and recording media data, etc. 
Must be alert and have had Agency 
experience. Write giving particulars 
and salary required to : 


ICTION EXECUTIVE with first- 
class knowledge of Process Work and 
Typefaces and capable of handling high 
class sales literature 4 London Agency. 
Holidays as arrange 
Box 7631 Ad. Weekly 180 Fleet & BC4 


THE BRITISH BATA SHOE CD., LTD., 


have a vacancy for an Artist wo work 
with their Window Display Staff w 
prepare prowtype displays. Excellent 
prospects for a man who has designing 
and creative om to produce good 
display a + etc. Contributory 


pension Accommodation 
available tn Ses Staff Hotel for single man, 
Apply, Staff Manager, East Tilbury, 


YOUNG 
COPY WRITER 


We are looking for someone under 
thirty, who has had more than a 
year’s agency experience and has 
‘proved to be a competent copy- 
writer. The successful applicant will 
have a flair for translating technical 
and scientific facts into lively, read- 
able English. The post is in a team 
producing copy for a wide range of 
pharmaceutical and food products. 
Salary will depend on proven ability 
Superannuation and __ incentive 
schemes in operation. Canteen. 
Apply in writing to the: 


Senior Personne! Officer, 
Glaxo Laboratories Ltd., 
Greenford, Middlesex 


OPPORTUNITY FOR 


LETTERING ARTIST requ 
Agency Studio. Experience of airbrush 
work and general design an advantage. 
Write or ‘phone Scientific Publicity 
6, Cliffords Inn, E.C4. HOLborn 
17 


YOUNG 
DESIGNER 1 join Layout Department 
of leading London Studio. Ability to 
create good advertising designs with 


ne essential, Write stating ex- 


Bow 784 7843 Ad, Weekly 180 Fleet St BC4 
EXPORT ASSISTANT, carly 20s, re- 
quired by well-known Birmingham 
Manufacturer, to handle correspond- 
ence with overseas dealers and advertis- 
ing detail. Some knowledge of modern 
advertising and printing techniques 
an advantage. Please write fully, 
Stating age, experience and salary re- 
quired, to Personnel Manager, 
Box 7816 Ad. Weekly 180 Fleet St BC4 


SALES PROMOTION AND ADVER- 


TISING ASSISTANT required by Sales 
and Advertising Manager of | 

Company manufacturing and marketing 
nationally distributed household speci- 
alities. A man of ideas, with ability 
to produce quick roughs, including 
copy, A) display material, leaflets, 
press vertisements and sales letiers 
will a this job if he also understands 
something of the production and buying 
side of advertising and priming. Please 
summarise experience, giving all rele- 
—, Cy and state age and salary 


Box 7820°Ad, Weekly 180 Fleet St BCS 


DESIGN 
FOR PRINT 


Well established company, Central 
London, has a vacancy providing 
ample scope for an experienced 
designer, age group 26-35, capable 
of producing quick visuals and 
client's layouts for all forms of 
printed publicity material. Versa- 
tility and a keen eye for type and 
illustration are essential qualifica- 
tions. Good working conditions 
with Insurance and Pension 
schemes. 


Write fully, age, career to date and 
salary required. 


Box 7809 
Advertiser's Weekly 180 Fleet St EC4 


RCN 


The man required 
should have some 
years of experience 


are looking 


in first class 
Agency practice; he should 
be a willing team worker 


National accounts 
a good 


with speed, 
efficiency and style. 


typographer 


Write in confidence 
giving full particulars to 
THE ART DIRECTOR 


2 WEEKS SUMMER HOLIDAY 
WILL BE GRANTED THIS YEAR 


RUMBLE, CROWTHER 
AND NICHOLAS LIMITED 
184 STRAND w.c.2 


Telephone 
Temple Bar 9271 


PUBLICITY AND 
REPRESENT 


A CAPABLE MAN required w control 


mailing list of large industrial mail 
order company. Work includes keep- 
ing lists up to date, eliminating returns, 
adding new names, supervising staff. 
Those who have held (hold) a similar 
position are invited to write, stating 
ase, be gard of experience and salary 
required, 

Box 7812 Ad. Weekly 180 Fleet St BC4 


ADVERTISING 

ATIVE required by okl- 
established firm of Motor Car Distri- 
butors in Manchester. Applications 
from men between ages 20 and 35, 
giving particulars of education and cx- 


Sales Director, Joseph Cockshoot & 
Co., Lid., Great Ducie Street, Man- 
chester, 3. 


A VERSATILE COPYWRITER required, 


with agency experience. Able w pro- 
duce consistently good selling copy for 
@ number of nationally known products. 
Good salary, pension scheme, holiday 
granted this year. An opportunity for 
an up and coming man to join first- 
class tcam im progressive agency, Pull 


details to 
Box 7642 Ad. Weekly 180 Fleet S& EC4 


‘Phone your Classifieds to CHA 8844 (Ex 25) 


JOURNALIST 


with experience in writing and 

placing feature personality stories 

in American magazines required 

for staff appointment by Inter- 

national Film Organisation operating 
in London. 


Box 7828 
Advertiser's Weekly 180 Fleet St EC4 
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June 3, 1954 


CLASSIFIED ADVERTISEMENTS | 


INTERNATIONAL BRITISH OR- 
GANISATION requires an experienced 
publicity man, fluent in Spanish, 
knowledge of Portuguese, to handle 
publicity for the whole of South 
America from an Argentine office. 
Single man preferred, not older 
than 35. | 


Box 7827 
Ad, Weekly 180 Fleet St BC4 


REPRESENTATIVE with good connec- 
tions among buyers of artwork, wanted 
by progressive and first-class studio. 
Offering salary, commission and possible 
directorship. 

Box 7819 Ad. Weekly 180 Fleet St BC4 

ADVERTISING ASSISTANT required by 
leading Toys and Games Manufacturers. 
Knowledge of catalogue and Iteafict 
layout, typography and blocks, etc. 
Excellem opportunity for capable person 
to secure permanent position with first- 
class prospects for advancemem. J. & 
L. Randall Lid., Merit House, Potters 
Bar, Middlesex, 

PRODUCTION WITH A_ FUTURE. 
Energetic young man (Nationa! Service 
completed) with Advertising Agency 
experience required w fill important 
junior position in Production Depart- 
men dealing with National and Tech- 
nical Accounts. Write, giving details 
of experience and salary required, to 
E. Walker George Litd., 25 Lower Bel- 
grave Street, S.W.1. | 

PROCESS ENGRAVERS require Order 
Clerk. Please write, stating age and 
experience, © West End Engraving 
Co., Lid., 17 St. Ann's Court, Wardour 
Street, London, W.1. 

ASSISTANT WANTED IN PRODUC- 
TION DEPARTMENT of Wes End 
Advertising Agency to keep records 
and act as traffic controller. Agency 
experience and ability to type desirable. 
Write full details of experience and 
salary required to 
Box 7835 Ad. Weekly 180 Fleet St BC4 

A TEMPORARY SECRETARY. Vacancy 
occurs in West End Advertising 
Agency for a period of four months 

ng mid-June. Hours 9.30 
a.m. to 5.30 p.m. with no Saturday | 
work. Applicants should have similar | 
agency experience. Write details to | 
Box 7836 Ad, Weekly 180 Fleet Sit BC4 | 

EDITORIAL ASSISTANT required for 

publishers dealing with cookery and | 


household books. Knowledge of typing 

essential. Write, stating age and ex- 

perience, to 

Box 7848 Ad, Weekly 180 Fleet S: BC4 
INVOICE CLERK (femaic) required by 

Process Engravers. Age 25-35. Five-day 

week. Write or call The Commercial | 


RETOUCHING ARTIST REQUIRED, | 
fully experienced in wop class retouching | 
of mainly engineering subjiecs. Top 
salary. Hampstead area. Write 
Box 7841 Ad. Weekly 180 Fleet St BC4 

FREE LANCE ARTISTS REQUIRED. | 
Regular flow of work given two Free 
Lance Artists specialising in first-class 
Retouching, Still Life and Mail Order 
Fashion. Weekly payment. Write | 
Box 7842 Ad, Weekly 180 Pleet St BC4 | 

SECRETARY /SHORTHAND TYPIST — 
required wo act for Managing Director | 
of Advertising Agency. Good all- | 
round experience and pleasant per- | 
sonality essential. Interesting position | 
for ambitious girl. Write giving details 

age, qualifications and salary 
required to | 
Box 7846 Ad. Weekly 180 Fleet St EC4 | 


APPOINTMENTS WANTED 


PERSONAL SECRETARY 


requires 
change of environment. Usual high 
qualifications of speeds Dictaphone. 


Would like to stay in or around adver- 
tising Pleasant personality. Age 27. 
Salary about £500. 

Box 7837 Ad, Weckly 180 Fleet St BC4 | 


SENIOR 
ADVERTISING EXECUTIVE 
SEEKS CHANGE 


Working in London now, but free to 
move as necessary, & a young adver- 
tising man with solid top tevel 
executive experience, both in the 
agency field and on the cliem side. 
Detailed knowledge of modern adver- 
tising practice, proven contact and 
business getting ability and a creative 
copy flair are among the qualifications 
offered to a progressive agency. Sales 
liaison and marketing, point of sale 
display initiation, package and pro- 
duct development, Iherature produc- 
tion, exhibition work and budgetary 
comro!l have all formed part of the 
general experience, which would be 
of imerest to a National Advertiser. 
Appropriations controlled have scidom 
dropped below six figures. 

Box 7810 Advertiser's Weekly 180 Fleet St EC4 


AM THE LONDON CHIEF of a 
provincial Agency and would like more 


scope. 
Box 7831 Ad, Weekly 180 Fleet St BC4 


STUDENT, University verse prizewinner 


broad imagination, w to work in 
copywriting team summer vacation 
London 

Box 7824 Ad, Weekly 180 Pleet St BC4 


YOUNG FASHION AND GENERAL 


ARTIST requires position, preferably 
in the North, 
Box 7825 Ad, Weekly 180 Fleet St BC4 


ADVERTISING AGENCY 
GENERAL MANAGER 
with a creative flair—(and ex- 
cellent contacts) seeks interesting 

change. Write: 


Box 7830 
Advertiser's Weekly 180 Fleet St EC4 


CHIEF EXECUTIVE of a modes Ad- 


vertising Agency wishes to be immodest 


—any offers? 
Box 7832 Ad, Weekly 180 Pleet St BC4 
ADVERTISING with over 


20 years’ all-round experience, and a 
central London office, ready to under- 
iake representation for a provincial ad- 
vertising agency with existing business 
in the London area. 

Box 7826 Ad, Weekly 180 Fleet St EC4 


SPACE OR TRADE SALES 
you: Rep tation on M ysid 
can be carried out on the spot and top level 
experience applied to your enquiries on 
retainer or commission besis. 
Contact Counts 
Box 7664 
Advertiser's Weekly 180 Fleet St EC4 


PRINTERS 


A x _ . letterpress 
machining, mg ® direct mating. 
will more then 


ADVERTISER'S WEEKLY 


FREE LANCE SERVICES 


a 
—-_-— 


FOR ILLUSTRATIONS OF 


FURS 


‘phone GERrard 2269 
THE BERWICK STUDIO 
63 Berwick Street, London, W.! 


LAYOUT 
in folders and brochures, 


OLD ESTABLISHED,  well-cquipped 


firm of Printers with solid reputation 
for good class work and prompt 
service, has capacity for small monthly 


to Lynn & Co, (Primers) Ltd., 
7/9 Princelet Street, London, E.1 


ACCOMMODATION 


2,070 SQUARE FEET available shorily 
at Quality Howse, Quality Coun, 
meery Lane, W.C.2, a 


CTY, E.C4. Room for group of about 
three artists, good light. Nominal 
in return for priority in work, when 
required, at reasonable cost. Prefer- 
ably one specialising figure work 
Box 7839 Ad, Weekly 180 Flee: St BC4 


IDEAL FOR PUBLIC RELATIONS 


OFFICE—or someone starting up. 
West End at 
good address, telephone, heating, clean- 
ing. Write 

Box 7844 Ad. Weekly 180 Fleet St BC4 


FREE LANCE SERVICES 


FOR BOOKLETS, Brochures, Leafiew, 


etc.—-layouts and finished Art work to 


7470 Ad, Weekly 180 Flee St BCS 
COPYWRITER with original ideas, 
versatile, experienced, can also shape 
your material, technical or literary, in 
the most telling way. 
copy for Middle East; would consider 
national advertising. 
Box 7838 Ad. Weekly 180 Fleet St BC4 


a specification or my original ideas. 


WORLD'S PRESS NEWS PUBLISHING 


©O., LTD., and The Press Centre Lid. 
require the services of a freelance Typo- 
grapher, or a Typographer who would 
like to work in his spare time, to work 
on their publications and books, Please 


World's News Publishing Co., 
Lid., 910 Old Bailey, B.C.4, prefer- 
ably wi of recent work 


write to 
Box 7473 Ad. Weekly 180 Fleet St BC4 


COURSES 


ARTIST (Ex, Fis.) ises 
s com- 


missions. “ 
Box 7801 Ad, Weekly 180 Flee: Si BC4 


BUSINESS OPPORTUNITIES 


MANUFACTURING 
PRINTERS 


are interested in the purchase 

of seasonal designs—particu- 

larly Xmas—suitable for all- 

over designs in two, three or 

four colours for wrappings. 
Box 7603 

Advertiser's Weekly 180 Fleet St EC4 


TRADE OR TECHNICAL journal pro- 


se are 
Pavised by expanding publishers to offer 
outright sale or interest with view to 
future management. Sawell Publica- 
tions Led., Ludgate Circus, B.C4. 


SOUND COMMERCIAL 
ART BUSINESS 
required 


We are instructed to institute in- 

quiries concerning part or whole 

interest in a Commercial Art Studio 

situated in London. Absolute sec- 
recy is guaranteed. 


Full particulars te : 
FREDERICK A. DEAN & CO. 
Certified Accountants, 


91/93 Bishopsgate, E.C.2 
Principals only, please. 


ABLE HEAD of P.R. organisation 


secks change. 


part time. Free lance basis accepted. 
Box 7834 Ad, Weekly 180 Fleet & BC4 


“HAND - PICKED” 


SECRET. 
available. The Wigmore Agency, 67 
Wigmore St., W.1. HUNter 9951/2/3. 


BRIGHT ALL-ROUND 
ARTIST VISUALISER 


at present freelance for leading 
Agencies on National Accounts 
WOULD LIKE TO JOIN 
AMERICAN AGENCY 
IN LONDON 
Good team man. Thoroughly ex- 
perienced in every branch of 
advertising including finished art- 
work and the modelling and pro- 
duction of really outstanding 
three-dimensional display units. 


Box 7829 
Advertiser's Weekly 180 Fleet St EC4 


precious time—and money | 


A.A. and LLP.A. EXAMS 


SUMMER TERMS FOR SUMMER STUDY 


For a limited period ICS Home Study Courses in preparation for the 
above exams are available at reduced fees/ These practical and up-to-date 
courses have been prepared by experienced and successful advertising 
men with your special needs in mind. Start this training now and you save 


Every year with our help many advertising men and women have 
become Associates of the IIPA or AA diploma holders. This is your chance to 
prepare for future success at the minimum cost to yourself | 

We also give specialised training in COMMERCIAL ART, 
POSTER DESIGN, LETTERING and SIGN WRITING. 

Write TODAY for free book containing information about 

our valuable instruction service and for details of our 

Special Summer Term Offer. 


DEPT. 2C INTERNATIONAL CORRESPONDENCE SCHOOLS 


INTERNATIONAL BUILDINGS, KINGSWAY, LONDON, W.C.2 


‘Phone your Classifieds to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 


The 
September Issue 
of 


ROYAL AIR FORCE 


Flying 


S REYERW) &. 


will be the 


BIGGEST EVER 


with a print order of over 


110,000 ... 


R.A.F. Flying Review is enjoying a Circulation 
Boom. The monthly print order, now standing 
at over 81,000, will be raised to over 110,000 for 
the September issue to cope with the phenomenal 
increase in demand. There will be, at present, 
no increase in advertisement rates, so the 
September figure offers to advertisers a free 
bonus of 40,000 copies over our last published 
figures of 70,000 copies monthly. Take 
advantage of this by reserving space in the 
September “Battle of Britain’’ issue NOW. 


Special points about R.A.F. Flying Review 
@ Reaches ALL RANKS of the R.A.F. 
@ 70%, of its readers are in the important 
17-25 year age group; * 


@ On sale in Canteens and Grocery Shops 
on every R.A.F. Station at Home and 
Abroad; 


@ On sale on bookstalls throughout the 
country; 


@ Sells everything which interests men. 


* This is the age-group in which buying habits are made. 


Advertise to it regularly and you will make life-long customers, 


ROYAL AIR 9 


“ Rk EVIEW. 
SELLS EVERYTHING WHICH 


180 FLEET ST., E.C.4. 


INTERESTS MEN 


TEL. CHANCERY 8844 


Published by the Proprietors, BUSINESS PUBLICATIONS L1d., 
June 


| make fresh Regulations 


| Advertiser”) and R. W. 
| (Newspaper Society). 


TuHurspay, June 3, 1954 


— STOP PRESS— 


THREAT TO 
SHOP SIGNS 


(continued from page 487) 


soft drinks industry, “whose inten- 
sive publicity campaigns have 
recently caused many snack bars 
and roadside shops and cafés to 
break out in a rash of competitive 
advertising.” 

The Outdoor Advertising Industry 
Advisory Committee has approached 


| the Incorporated Society of British 


Advertisers asking it to draw the 
attention of its members to this 
problem. The committee fears that 


| if the number of those advertise- 
| ments which under the Regulations 


may be displayed without express 


| consent becomes so great as to con- 


stitute an abuse, the Minister may 
omitting 
the “deemed consent” clause alto- 
gether. This would mean that 
every advertisement displayed would 
have to be the subject of an appli- 
cation for express consent. 


CLASSIFIEDS 
CONFERENCE 


Third Classified Advertising Con- 
ference will be held in Birmingham 
on February 1, 1955. 

The Conference will again be 
organised by West Midlands 
Newspaper Advertisement Execu- 


| tives’ Association in association with 


the Herts and Beds Newspaper 
Advertisement Executives’ Associa- 


| tion. Organising committee com- 


prises L. J. Stallard (“Express and 
Star”), K. ss oe © oe 
Gazette” patch”), 

Hatton (“Birmingham Post” i" 
“Mail”), Mark Davey (Berrow’s 
Newspapers), L. Stewart (“Rugby 
Grundy 


MINISTER ADVISES: 
SPEND MORE ON ADS 


Mr. Duncan Sandys, Minister of 


_ Supply, told the Canadian Chamber 


of Commerce in London that he 
was greatly encouraged, on his re- 
cent visit to Canada, by evidence of 
the efforts being made there to 
stimulate trade with Britain. 

In North America goods were, on 
the whole, advertised much more 
intensively than they were here. In 
consequence the public tended to 
be hesitant about buying a product 
whose name was not familiar to 
them. He was sure that a little 
more money spent on judicious ad- 
vertising of British goods would 


| bring a worthwhile return. 


“Sunday Press,” Dublin, four- 
colour picture of Pope Pius pub- 
lished as part of coverage of 
Canonisation Ceremonies in Rome, 
believed to be first four-colour pic- 
ture ever printed in Europe on 
high-speed newspaper rotary. Issue 
was normal Sunday blication 
(433,000 copies), print on Hoe 
and Koenig and Bauer presses (each 
with double folders) operating at 
21,000 cylinder revolutions per hour, 


| net running time 2} hours. 


at their office at 180 Fleet Street, London, B.C.4 
3, 1954. Printed in England by Keliher, Hudson & Kearns L1td., 


SCOTTISH NPA 


Following officers appointed at 
annual meeting, Scottish News- 
paper ‘cs om a Association : 
president Dunlop (“Ayr 
Advertiser”); senior vice-president, 
T. E. Buncle (“Arbroath Guide’); 
junior vice-president, W. B. Living- 
son (Fife Free Press); interim 
hon. secretary, John M. Neilson 
(“Hamilton Advertiser’); hon. 
treasurer, John M. Neilson; execu- 
tive committee: James Osborne 
(“Kilmarnock Standard”), Wm. 
Macarthur (“Dunoon Herald”), 
os Pomphrey (“Wishaw Press”), 

I. M. Smail (“Berwickshire 
News") J. Ridley Brown (“Gallo- 
way Genctee”) and J, Romanes 
(“Dunfermline Press"’). Retiring 
president, D. Maclean Ballantine 
(“Cumnock Chronicle”), appointed 
an hon, president. 


Sixth annual conference oe Vous 
Newspapermen’s Association w 
held at a Te — 24-26. 


CRAWFORD'S NEW 
DIRECTORS 


a new directors appointed to 

W. S. Crawford Lid. are Pere 
—— Jackson, i has ~~ 
t agency's art artment since 
1926, and is a a. of the Ad- 
vertising Creative Circle; and 
Mervyn Talbot, hitherto an account 
executive, who joined Crawford's 
in 1949 from Associated British Oil 
Engines (Brush-Aboe). 


Terence Otway, recently appointed 
European advertising manager of 
“Newsweek,” - been chosen as 
one of two spokesmen to represent 
British Forces which landed in 
Normandy 10 years 7 in a broad- 


cast by the B.B.C European 
(French) Service on Sunday. 


EXPORT CIRCLE 


Seventy representatives of agencies, 
overseas newspapers and magazines, 
and advertisement departments of 
industrial concerns confirmed at a 
meeting yesterday (Wednesday) 
that a provisional committee should 
formulate rules for new Export 
Advertising Circle. 

Chairman is M. O'G (the 
J. Walter Thompson Co., Lt 
secretary, A. I 
Mithado & Co., 

Committee 
power to co-opt any person who 
can assist in drafting rules. Talks 
will be held with leading advertising 
bodies. A further meeting will be 
held in September or October. 


Both “Drapers’ Record” and 
“Men's Wear” have published 
supplements to mark centenary of 
Royal Warehousemen, Clerks and 
Drapers’ Schools. 


Reductions up to £10 on Servis 
washing machines said to be direct 
outcome of expanding production 
to meet increased demand created 
by national advertising. Large 
spaces in newspapers and magazines 
met with response more than justi- 
fying outlay, company state. 


es publication day to 
oa instead of Friday. 


(Phone: Chancery 8844) 
15-17 Hatficids, London, S.E.1, 
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